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B.B.A. II Semester (NEP) Degree Examination,

September/October - 2022

MANAGEMENT

Retail Management

Time : 3 Hours Maximum Marks : 60

Note : Answer all the sections.

À̧ÆZÀ£É : J¯Áè « s̈ÁUÀUÀ½UÉ GvÀÛj¹j.

SECTION - A / « s̈ÁUÀ - J

Answer the following sub-questions. Each sub-question carries one mark.

PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
1. (a) What is Retailing ?

a®ègÉ ªÀ»ªÁlÄ (ªÁå¥ÁgÀ) JAzÀgÉÃ£ÀÄ ?
(b) Define Retail Management.

a®ègÉ ªÀ»ªÁlÄ ¤ªÀðºÀuÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.
(c) Name any two Online Retail Stores operating in the market.

ªÀiÁgÀÄPÀmÉÖAiÀÄ°è PÁAiÀÄð¤ªÀð» À̧ÄwÛgÀÄªÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ D£ï É̄Ê£ï a®ègÉ ªÁå¥ÁgÀ ̧ ÉÆÖÃgïìUÀ¼À£ÀÄß
ºȨ́ Àj¹.

(d) What is meant by space allocation in Retailing ?

a®ègÉ ªÀ»ªÁn£À°è ̧ ÀÜ¼À UÉÆvÀÄÛ¥Àr À̧Ä«PÉ JAzÀgÉÃ£ÀÄ ?
(e) What is Retail Research ?

a®ègÉ ªÁå¥ÁgÀ À̧A±ÉÆÃzsÀ£É JAzÀgÉÃ£ÀÄ ?
(f) What is Relationship management in Retailing ?

a®ègÉ ªÁå¥ÁgÀzÀ°è À̧A§AzsÀ ¤ªÀðºÀuÉ JAzÀgÉÃ£ÀÄ ?
(g) What is Retail Promotion ?

a®ègÉ ªÁå¥ÁgÀ ¥ÀæZÁgÀ JAzÀgÉÃ£ÀÄ ?
(h) What is Retail Pricing ?

a®ègÉ ªÀ»ªÁlÄ É̄̈ É ¤UÀ¢PÀj À̧Ä«PÉ JAzÀgÉÃ£ÀÄ ?
(i) What is Retail Audit ?

jmÉÃ¯ï Drmï JAzÀgÉÃ£ÀÄ ?
(j) What is consumerism ?

UÁæºÀPÀvÀé JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions. Each question carries five marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßUÉ LzÀÄ CAPÀUÀ¼ÀÄ.

2. Discuss the characteristics of Retailers.

a®ègÉ ªÀ»ªÁn£À UÀÄt®PÀëtUÀ¼À£ÀÄß ZÀað¹.

3. Discuss the Social responsibility aspects in Retailing.

a®ègÉ ªÀ»ªÁn£À°è ¸ÁªÀiÁfPÀ dªÁ¨ÁÝj CA±ÀUÀ¼À£ÀÄß ZÀað¹.

4. Explain the factors affecting the location of Retail.

a®ègÉ ªÁå¥ÁgÀzÀ°è ̧ ÀÜ¼À ¥ÀjUÀtÂ̧ ÀÄ«PÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

5. Describe the Responsibilities of Store Manager.

GUÁæt ªÀåªÀ̧ ÁÜ¥ÀPÀgÀ dªÁ¨ÁÝjUÀ¼À£ÀÄß «ªÀj¹.

6. Explain the importance of Research in Retail Business.

a®ègÉ ªÁå¥ÁgÀzÀ°è À̧A±ÉÆÃzsÀ£ÉAiÀÄ ªÀÄºÀvÀéªÀ£ÀÄß «ªÀj¹.

7. Discuss the problems in Retail Audit.

jmÉÃ¯ï Drmï£À°è PÀAqÀÄ§gÀÄªÀ ̧ ÀªÀÄ Ȩ́åUÀ¼À£ÀÄß ZÀað¹.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. Each question carries ten marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßUÉ ºÀvÀÄÛ CAPÀUÀ¼ÀÄ.

8. Explain the factors influencing the Retail Pricing in detail.

a®ègÉ ªÁå¥ÁgÀzÀ°è É̄̈ É ¤UÀ¢¥Àr À̧Ä«PÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

9. Discuss different Trends in Retail Research.

a®ègÉ ªÀ»ªÁlÄ À̧A±ÉÆÃzsÀ£ÉAiÀÄ ««zsÀ mÉæAqïìUÀ¼À£ÀÄß ZÀað¹.

10. Describe the problems of Indian Retailing.

s̈ÁgÀwÃAiÀÄ a®ègÉ ªÁå¥ÁgÀ À̧ªÀÄ Ȩ́åUÀ¼À£ÀÄß «ªÀj¹.

11. Explain the location strategy in the Retailing market.

a®ègÉ ªÁå¥ÁgÀzÀ°è£À À̧Ü¼À vÀAvÀæzÀ §UÉÎ «ªÀj¹.

12. Describe Ethics in Retailing.

a®ègÉ ªÀ»ªÁn£À £ÉÊwPÀvÉ §UÉÎ «ªÀj¹.
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