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B.B.A II Semester (NEP) Degree Examination,
September/October - 2022

MANAGEMENT

Marketing Management

Time : 3 Hours Maximum Marks : 60

Note : Answer all Sections.

SECTION - A / Qz°n — &

1. Answer the following Sub-questions. Each Sub-question carries one mark. 10x1=10
83 YN WI-TJINOR WZORD.  YWT-TS03ROT TF I WO WOTFII, TRONTOTT.
(a) Define Market.

BT, OTTER ?
(b) What is digital marketing ?
RRLST B0 THOONT), W,TVIR.
(c) Mention any two marketing intermediaries.
O3 TOTTR DT BITTL, SDFIEE AT, L0FedR.
(d) What is technological environment ?
0083 TWORT HOWTER ?
(e) What is market segmentation ?
WIRTVTLY QGPHDS DO0TIEI ?
(f) Define consumer behaviour.
MBT IBIPIONTW), AT
(g What is marketing mix ?
W00 TIONOR WTgp DOTWTEI ?
(h) What is product line ?
BROT FJog DOTTERD ?
(i) State any two differences between goods and services.
ROB ) FeBNY IWIT 03WR)TIVTIR DT 55@85’71%3?)301 0TBON0.
(j)) Define service marketing.

2ez50 mda%%oiasaq mémém).

OO P.T.O.
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SECTION - B/ &30 —

Answer any four of the following questions. Each question carries
five marks. 4x5=20

83 TINT BRJYTRTTL Towy, TINRTN YVZOR. TECIROTD TJ O WD WOFNTR), BRODIIT.

2. Briefly explain the functions of marketing.

=030t %@ojarmfabol ‘N’ogagmﬁ NWOX.

3. What is micro environment ? Briefly explain how it helps in segmenting the
market ?

mge TWORT QR0TTEI ? mda%@éodamcl QPRBLY W TeR ATHOD SRS cbomcjaboz
ﬁog@mﬂ DWORD.

4. Explain the buying decision process of customer.

METT DOCH JTFT TFOODIY, DWOX.

5. What is product lifecycle ? Explain the stages of PLC with relevant illustrations/
examples.

JHRIT VDT TWOWF, Q0TI 7 JRWAT VDT TOWIT TOINYR), FOWOHAT
YUTRBTHBARLODN DTWOX.

6. Briefly explain the factors affecting Channel Selection.
QDITED BRAFNAY S0ROH e TOFOT LeT WOINYTY, FOFTWEION DTOA.

7. Explain the various reasons for failure of new product.

JRI w%ﬁp ée@e)é% Ao a@dsamf?nq DWOA.

SECTION - C / &3%°n — &

Answer any three of the following questions. Each question carries
ten marks. 3x10=30

83 YN CIRRYTRTAR THRTE TJNREN VTR, TSRO TJOIW T WO, TRODTTT.

8. What are the recent trends in E-Marketing ? Explain with relevant examples.
Q-BEFON'TY  ECWT WTCOBJB/NAL OIPR)F) ? BRT LVTTTHRLRODN DTOA.

9. Explain in detail the factors influencing consumer behaviour.
MBIT IBBPIOD eSS T WeTT ©OINFI, WwTwoN WWORD.
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10. What are the Internal and External factors influencing the price ? Explain in
detail.

B30 et Trom WeTT BOZOF W WO, WOBNH CIPIY ?

11. Explain in detail about the new product development process.

DA YOZT, LRTO TFOWOD Wi LTSN WTWO.

12. Write a short note on :
(a) Socio-Cultural Environment
(b) Economic Environment
Explain how these two help the company in segmenting the market ?
& FNIZYNYN wgsé 22B00.
(a) mmﬁﬁ—‘?oﬁ@%% TOAT
(b) SHFF TOIT
mm%%oiaab% NFVHTY 88 DT HTE Ien XWOS@ 2T ROLVTZ), WWOR.
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