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B.B.A II Semester (NEP) Degree Examination,

September/October - 2022

MANAGEMENT

Marketing Management

Time : 3 Hours Maximum Marks : 60

Note : Answer all Sections.

SECTION - A / « s̈ÁUÀ - J

1. Answer the following Sub-questions.  Each Sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  G¥À-¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
(a) Define Market.

ªÀiÁgÀÄPÀmÉÖ JAzÀgÉÃ£ÀÄ ?
(b) What is digital marketing ?

rfl¯ï ªÀiÁgÁl ¥ÀæQæAiÉÄAiÀÄ£ÀÄß ªÁåSÁå¤¹.
(c) Mention any two marketing intermediaries.

AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ªÀiÁgÀÄPÀmÉÖ ªÀÄzsÀåªÀwðUÀ¼À£ÀÄß G É̄èÃT¹.
(d) What is technological environment ?

vÁAwæPÀ ¥Àj À̧gÀ JAzÀgÉÃ£ÀÄ ?
(e) What is market segmentation ?

ªÀiÁgÀÄPÀmÉÖ « s̈Àd£É JAzÀgÉÃ£ÀÄ ?
(f) Define consumer behaviour.

UÁæºÀPÀ £ÀqÀªÀ½PÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.
(g) What is marketing mix ?

ªÀiÁgÁl ¥ÀæQæAiÉÄAiÀÄ «Ä±Àæt JAzÀgÉÃ£ÀÄ ?
(h) What is product line ?

ªÀ̧ ÀÄÛ«£À ¥ÀAQÛ JAzÀgÉÃ£ÀÄ ?
(i) State any two differences between goods and services.

À̧gÀPÀÄ ªÀÄvÀÄÛ Ȩ́ÃªÉUÀ¼À £ÀqÀÄ«£À AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ªÀåvÁå À̧UÀ¼À£ÀÄß §gÉ¬Äj.
(j) Define service marketing.

Ȩ́ÃªÁ ªÀiÁgÀÄPÀmÉÖAiÀÄ£ÀÄß ªÁåSÁå¤¹.
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SECTION - B/ « s̈ÁUÀ - ©

Answer any four of the following questions. Each question carries

five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

2. Briefly explain the functions of marketing.

ªÀiÁPÉðnAUï PÁAiÀÄðUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

3. What is micro environment ? Briefly explain how it helps in segmenting the

market ?

À̧ÆPÀëöä ¥Àj À̧gÀ JAzÀgÉÃ£ÀÄ ? ªÀiÁgÀÄPÀmÉÖAiÀÄ£ÀÄß « s̈Àf À̧®Ä EzÀÄ ºÉÃUÉ À̧ºÁAiÀÄ ªÀiÁqÀÄvÀÛzÉ JA§ÄzÀ£ÀÄß
À̧AQë¥ÀÛªÁV «ªÀj¹j.

4. Explain the buying decision process of customer.

UÁæºÀPÀgÀ RjÃ¢ ¤zsÁðgÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß «ªÀj¹.

5. What is product lifecycle ? Explain the stages of PLC with relevant illustrations/

examples.

ªÀ¸ÀÄÛ«£À fÃ«vÀ PÁ®ZÀPÀæ JAzÀgÉÃ£ÀÄ ? ªÀ¸ÀÄÛ«£À fÃ«vÀ PÁ®ZÀPÀæzÀ ºÀAvÀUÀ¼À£ÀÄß ¸ÀA§A¢ü¹zÀ
GzÁºÀgÀuÉUÀ¼ÉÆA¢UÉ «ªÀj¹.

6. Briefly explain the factors affecting Channel Selection.

«vÀgÀuÁ ªÀiÁUÀðUÀ¼À DAiÉÄÌAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

7. Explain the various reasons for failure of new product.

ºÉÆ À̧ GvÀà£ÀßzÀ ªÉÊ¥sÀ®åPÉÌ ««zsÀ PÁgÀtUÀ¼À£ÀÄß «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. Each question carries

ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. What are the recent trends in E-Marketing ? Explain with relevant examples.

E-ªÀiÁPÉðnAUï£À°è  EwÛÃa£À §zÀ̄ ÁªÀuÉUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ? À̧ÆPÀÛ GzÁºÀgÀuÉUÀ¼ÉÆA¢UÉ «ªÀj¹.

9. Explain in detail the factors influencing consumer behaviour.

UÁæºÀPÀgÀ £ÀqÀªÀ½PÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀgÀªÁV «ªÀj¹j.
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10. What are the Internal and External factors influencing the price ? Explain in

detail.

É̄̈ ÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ DAvÀjPÀ ªÀÄvÀÄÛ ¨ÁºÀå CA±ÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

11. Explain in detail about the new product development process.

ºÉÆ À̧ GvÀà£Àß C©üªÀÈ¢Þ ¥ÀæQæAiÉÄAiÀÄ §UÉÎ «ªÀgÀªÁV §gÉ¬Äj.

12. Write a short note on :

(a) Socio-Cultural Environment

(b) Economic Environment

Explain how these two help the company in segmenting the market ?

F PÉ¼ÀV£ÀªÀÅUÀ½UÉ n¥ÀàtÂ §gÉ¬Äj.

(a) ¸ÁªÀiÁfPÀ-¸ÁA À̧ÌøwPÀ ¥Àj À̧gÀ

(b) DyðPÀ ¥Àj À̧gÀ

ªÀiÁgÀÄPÀmÉÖAiÀÄ£ÀÄß « s̈Àf À̧ÄªÀ°è F ªÉÄÃ°£À JgÀqÀÄ ºÉÃUÉ À̧ºÁAiÀÄPÉÌ §gÀÄvÀÛªÉ JA§ÄzÀ£ÀÄß «ªÀj¹.
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