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B.B.A. II Semester Degree Examination, September/October - 2023
MANAGEMENT
DSC - 6 : Marketing Management
(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Attend all Sections.
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SECTION - A / Q30 — &

1. Answer the following questions, each question carries one mark. 10x1=10
83 YNT TJNOR QLZORD, TSO3LOW TI 03N WO BOTIRZY, BROOTTT.

(a) Define marketing.
BITHLMROFODT, ATV
(b) What is micro - environment ?
RPToLMOFODNY mge TORT R0TTEI 9
(c) What is relationship marketing ?
TOWORPNS WIVBELIONT DOTTER ?
(d) Name any four uncontrollable factors of marketing environment.
BITHMROE TOATT OIWRYTE ToLY, AONOGAONT WOINTI), BIOA.
(e) Write the meaning of market segmentation.
BITBE DPRBOD VTP BI, LTOWO.
(ff) What do you mean by consumer behaviour ?
BT IBRYE DOTWTE 2
(g} What is branding ?
2, 0R01 ROTTEeR 2
(h) What is a product ?
NI, DOTTED ?
(i) Define service.
ﬂedoﬁn&ol W309DA.
(j) What is sales promotion ?
330003 T2IOT DOTTERD ?
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SECTION - B / &350 — 2
Answer any four questions from the following, each question carries five marks.

4x5=20
83 FYNT BRPTTTR TR, TJNONR GOZOA, TS TJ 0 VT WOINTI), BROVTIT. *

2. Differentiate between selling concept and marketing concept.

DPTOWT wéﬁegﬁ =02 DB L30T ad@%@wéofo A wée%ﬁmfmcl D=0,

3. Explain briefly the micro environment factors.
BRTHWMPOFOD FRF TORTT WOINET), FOFTwoN LBWOA.

4. What is marketing mix ? Briefly explain the 4P’s of marketing mix.
BRBFLONT NJFo DOWIED 7 WRIFLWONT NJPT 4 &L’ MY, FOFTN DTOR.

5. Write a note on the following :
FINTYNY 7y 8T8 TOWD
(a) Green Marketing
TR BFFEION®
(b) Social Media Marketing
TORI0L3T mz%m Lo
(c) M-Business
RO-TRHT

6. Explain briefly buying decision process.
20D OFT THOHODI, FOZTION DWOR.

7. What is pricing ? Explain main objectives of pricing.

33 AND R0TTeD 2 &3S INDOD m;oé wz%esmfazl NWOX.

SECTION - C / Q%on — &
Answer any three questions from the following, each question carries ten marks.
3 FSNT C3VPYTRT3R TRT @%ﬁ@ﬁ YOBOR, B @Eﬁolofm T WOTINTTY, TRODTTT.

8. Explain the various functions of marketing. 3x10=30
WRTOLTTROTON DG %30335—'71@5553‘}l DWOA.

9. Explain in brief the components of macro environment of marketing.
BIRTHMPOFOD N, TOITT DG WOINER, FOFHoN DWOA.

10. Explain the factors influencing consumer buying behaviour in detail.
MRETT DOCH IFHYFOH et Tggow WET WOINYIY, D|WOX.

11. What is Product Life Cycle ? Explain briefly different stages of PLC.
YOZT, BewT 8T (PLC) 20m3edd 2 PLC 0B QDG TOINTFR, FO3TmoN D[OA.

12. Discuss the role and importance of channels of distribution.

DITHOD JRAFAY T3, I, TOBODIODI, DFOL.
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