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B.B.A. II Semester Degree Examination, September/October - 2023

MANAGEMENT

DSC - 6 : Marketing Management

(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Attend all Sections.

À̧ÆZÀ£É : J¯Áè « s̈ÁUÀUÀ½UÉ GvÀÛj¹.

SECTION - A / « s̈ÁUÀ - J

1. Answer the following questions, each question carries one mark. 10x1=10

F PÉ¼ÀV£À ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j, ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

(a) Define marketing.

ªÀiÁgÁlUÁjPÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.
(b) What is micro - environment ?

ªÀiÁgÁlUÁjPÉAiÀÄ°è ̧ ÀÆPÀëöä ¥Àj À̧gÀ JAzÀgÉÃ£ÀÄ ?
(c) What is relationship marketing ?

À̧A§AzsÀUÀ¼À ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?
(d) Name any four uncontrollable factors of marketing environment.

ªÀiÁgÁlUÁjPÉ ¥Àj À̧gÀzÀ AiÀiÁªÀÅzÉÃ £Á®ÄÌ ¤AiÀÄAwæ̧ À̄ ÁUÀzÀ CA±ÀUÀ¼À£ÀÄß ºȨ́ Àj¹.
(e) Write the meaning of market segmentation.

ªÀiÁgÀÄPÀmÉÖ « s̈Àd£ÉAiÀÄ CxÀðªÀ£ÀÄß §gÉ¬Äj.
(f) What do you mean by consumer behaviour ?

UÁæºÀPÀ £ÀqÀªÀ½PÉ JAzÀgÉÃ£ÀÄ ?
(g) What is branding ?

¨ÁæöåArAUï JAzÀgÉÃ£ÀÄ ?
(h) What is a product ?

GvÀà£Àß JAzÀgÉÃ£ÀÄ ?
(i) Define service.

Ȩ́ÃªÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.
(j) What is sales promotion ?

ªÀiÁgÁl ¥ÀæZÁgÀ JAzÀgÉÃ£ÀÄ ?

No. of Printed Pages : 2

!21BBA2C6MM1!



221BBA2C6MM1

!21BBA2C6MM1!

SECTION - B / « s̈ÁUÀ - ©
Answer any four questions from the following, each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹, ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

2. Differentiate between selling concept and marketing concept.

ªÀiÁgÁlzÀ ¥ÀjPÀ®à£É ªÀÄvÀÄÛ ªÀiÁPÉðnAUï ¥ÀjPÀ®à£ÉAiÀÄ £ÀqÀÄ«£À ªÀåvÁå À̧UÀ¼À£ÀÄß «ªÀj¹.

3. Explain briefly the micro environment factors.

ªÀiÁgÁlUÁjPÉAiÀÄ ̧ ÀÆPÀëöä ¥Àj À̧gÀzÀ CA±ÀUÀ¼À£ÀÄß ̧ ÀAQë¥ÀÛªÁV «ªÀj¹.

4. What is marketing mix ?  Briefly explain the 4P’s of marketing mix.

ªÀiÁPÉðnAUï «Ä±Àæt JAzÀgÉÃ£ÀÄ ?  ªÀiÁPÉðnAUï «Ä±ÀætzÀ 4 ¦’ UÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

5. Write a note on the following :

PÉ¼ÀV£ÀªÀÅUÀ¼À §UÉÎ n¥ÀàtÂ §gÉ¬Äj :
(a) Green Marketing

ºÀ¹gÀÄ ªÀiÁPÉðnAUï
(b) Social Media Marketing

¸ÁªÀiÁfPÀ ªÀiÁzsÀåªÀÄ ªÀiÁPÉðnAUï
(c) M-Business

JA-ªÀåªÀºÁgÀ

6. Explain briefly buying decision process.

RjÃ¢ ¤zsÁðgÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

7. What is pricing ?  Explain main objectives of pricing.

É̄̈ É ¤UÀ¢ JAzÀgÉÃ£ÀÄ ?  É̄̈ É ¤UÀ¢AiÀÄ ªÀÄÄRå GzÉÝÃ±ÀUÀ¼À£ÀÄß «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹
Answer any three questions from the following, each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹, ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. Explain the various functions of marketing.

ªÀiÁgÁlUÁjPÉAiÀÄ ««zsÀ PÁAiÀÄðUÀ¼À£ÀÄß «ªÀj¹.

9. Explain in brief the components of macro environment of marketing.

ªÀiÁgÁlUÁjPÉAiÀÄ ̧ ÀªÀÄUÀæ ¥Àj À̧gÀzÀ ««zsÀ CA±ÀUÀ¼À£ÀÄß ̧ ÀAQë¥ÀÛªÁV «ªÀj¹.

10. Explain the factors influencing consumer buying behaviour in detail.

UÁæºÀPÀgÀ RjÃ¢ £ÀqÀªÀ½PÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

11. What is Product Life Cycle ?  Explain briefly different stages of PLC.

GvÀà£Àß fÃªÀ£À ZÀPÀæ (PLC) JAzÀgÉÃ£ÀÄ ?  PLC AiÀÄ ««zsÀ ºÀAvÀUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

12. Discuss the role and importance of channels of distribution.

«vÀgÀuÉAiÀÄ ªÀiÁUÀðUÀ¼À ¥ÁvÀæ ªÀÄvÀÄÛ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹.
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