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SECTION - A / « s̈ÁUÀ - J

1. Answer the following sub-questions, each sub-question carries one mark. 10x1=10

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹, ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

(a) What is the meaning of Tourism ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ CxÀðªÉÃ£ÀÄ ?

(b) Name any two motivators of tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥ÉæÃgÀPÀUÀ¼À£ÀÄß ºȨ́ Àj¹.

(c) Name any two travel agencies of India.

s̈ÁgÀvÀzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ mÁæªÉ̄ ï KeÉ¤ìUÀ¼À£ÀÄß ºȨ́ Àj¹.

(d) Name any two main functions of a travel agency.

mÁæªÉ̄ ï KeÉ¤ìAiÀÄ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ªÀÄÄRå PÁAiÀÄðUÀ¼À£ÀÄß ºȨ́ Àj¹.

(e) What is an itinerary means ?

¥ÀæAiÀiÁtzÀ AiÉÆÃd£É JAzÀgÉÃ£ÀÄ ?

(f) What is tour package means ?

¥ÀæªÁ À̧ ¥ÁåPÉÃeï JAzÀgÉÃ£ÀÄ ?

(g) Define tourism product.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£ÀßªÀ£ÀÄß «ªÀj¹.

(h) What is tourism demand ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ É̈ÃrPÉ JAzÀgÉÃ£ÀÄ ?

(i) Name any two natural tourism resources of India.

s̈ÁgÀvÀzÀ AiÀiÁªÀÅzÉÃ JgÀqÀÄ £ÉÊ À̧VðPÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ À̧A¥À£ÀÆä®UÀ¼À£ÀÄß ºȨ́ Àj¹.

(j) Name any two socio-cultural tourism resources of India.

s̈ÁgÀvÀzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ̧ ÁªÀiÁfPÀ-¸ÁA À̧ÌøwPÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ̧ ÀA¥À£ÀÆä®UÀ¼À£ÀÄß ºȨ́ Àj¹.
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Note : Answer all sections.

À̧ÆZÀ£É : J¯Áè « s̈ÁUÀUÀ½UÀÆ GvÀÛj¹.
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SECTION - B / « s̈ÁUÀ - ©
Answer any four of the following questions. Each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

2. What are the components of the tourism industry ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ CA±ÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

3. What are the functions of a travel agency ?

mÁæªÉ̄ ï KeÉ¤ìAiÀÄ PÁAiÀÄðUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

4. Briefly explain the types of tour packages.

¥ÀæªÁ À̧ ¥ÁåPÉÃeïUÀ¼À ¥ÀæPÁgÀUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

5. Explain the characteristics of tourism products.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£ÀßUÀ¼À UÀÄt®PÀëtUÀ¼À£ÀÄß «ªÀj¹.

6. What is Targeting and Positioning of tourism services ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ̧ ÉÃªÉUÀ¼À UÀÄj ªÀÄvÀÄÛ ̧ ÁÜ¤ÃPÀgÀt JAzÀgÉÃ£ÀÄ ?

7. What is segmenting in tourism marketing ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ªÀiÁPÉðnAUï£À°è « s̈ÁVÃPÀgÀt JAzÀgÉÃ£ÀÄ ?

SECTION - C / « s̈ÁUÀ - ¹
Answer any three of the following questions.  Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. Explain the structure and components of tourism industry.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ gÀZÀ£É ªÀÄvÀÄÛ WÀlPÀUÀ¼À£ÀÄß «ªÀj¹.

9. Explain the history, growth and present status of Travel Agency.

mÁæªÉ̄ ï KeÉ¤ìAiÀÄ EwºÁ À̧, É̈¼ÀªÀtÂUÉ ªÀÄvÀÄÛ ¥Àæ̧ ÀÄÛvÀ ¹ÜwAiÀÄ£ÀÄß «ªÀj¹.

10. What are the strategies of pricing and distribution of tour packages ?

¥ÀæªÁ À̧ ¥ÁåPÉÃeïUÀ¼À É̄̈ É ªÀÄvÀÄÛ «vÀgÀuÉAiÀÄ vÀAvÀæUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

11. Define tourism products.  Explain the tourism marketing mix.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£ÀßUÀ¼À£ÀÄß «ªÀj¹. ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ªÀiÁPÉðnAUï «Ä±ÀætªÀ£ÀÄß «ªÀj¹.

12. How is the tourism demand measured and forecasted ?

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ̈ ÉÃrPÉAiÀÄ£ÀÄß ºÉÃUÉ C¼ÉAiÀÄ¯ÁUÀÄvÀÛzÉ ªÀÄvÀÄÛ ªÀÄÄ£ÀÆìa À̧̄ ÁUÀÄvÀÛzÉ ?
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3x10=30


