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1. Answer the following sub-questions.

SECTION - A / Q%R — &

Each sub-question carries one mark. 10x1=10

83 FINT WT-TJINRON YVZOR. TS LOT-TI 03N WOT WOTIZ, TRODTOTT.

(a) Expand HTML.
HTML 3 é)i@é SRIE.

(b) Who invent HTML ?
HTML 5%1 FOWLBTRTY 03T ?

(c) What is E-commerce ?
Q-TOTNTE DOTTEI ?

(d) Write any two features of E-commerce.
Q-FTOT T O3TOTYTOTTR NTT 5@5@@9@@& TOND.

(e) Write any two examples of B2C.

B2C T C30:teT0e Q0@ VTRTITHNRYEY, 30W0.

(f) What is e-payment ?
Q-T0RE AOTTER ?

(g What is encryption ?
DT ZTI DOTIE ?

(h) Define malware.
DSBCT BZY, WYV

(i) What is digital marketing ?
RRWS® [T HOTTER ?

(j) Write any two examples of social marketing.
TORPRE [RTVFL 03WR)TTTR DTE mmad%mf@}l WBCW0.
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SECTION - B / Q%0 —
Answer any four of the following questions. 4x5=20
3 FPNT O350 TRETR SRS @%ﬁ@ﬁ YVZOR0.

2. Explain structure of HTML.
HTML S 6235033833& QDTOA.

3. Write the difference between Traditional commerce and E-commerce.
TOOTLIVOWT 8RB, TNBY B-TOWTF I IWIT [ TOIBI), S9R.

4. What are the advantages of E-commerce ?

Q-TONFF T ONIRONG O3PR)R) ?

5. What are the tools available to achieve website security ?
BTAET DTIIODD), ORI VFIHT WFIND IR ?

6. How an onilne credit card transaction works ? Explain.
ejafeféae BREF TEE Do e FOX JPWWIT 7 DF/OA.

7. Explain social-marketing.

m:maﬁ6—e,-’mda5@;@%033@01 NWOX.

SECTION - C / &30 — 2

Answer any three of the following questions. 3x10=30
B FSNT C350Y)TTOTTR RTY @%ﬁ@ﬁ YVZOR0.

8. Explain text formatting tags used in HTML.
HTML 3¢ 293030 85, osddF oM e nesy, Dm0A.
%]

9. Explain types of E-commerce.
Q-TOT R é)zjmﬁmcl DWOA.

10. Explain the steps to build a systematic E-commerce website.
BPAZ A-TWTE BerFREF WFIL BOINET), LB/OX.

11. What is security threat ? Explain different types of threats.
PTo LBTOT 0TI ? VAT WROD LTOINTT, DTOA.

12. Explain social, mobile and location based marketing.
TOWIOL3T dfaaﬁepé‘ eSRIAYD) 5@%? 353003 mda%éémﬁs;& NWOA.
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