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M.A. II Semester Degree Examination, September/October - 2022

21JMC2C9L : ADVANCED ADVERTISING AND MARKETING

PRODUCTION

Time : 3 Hours Maximum Marks 70

Note : Answer any five of the following questions with Question No.1 is Compulsory.  Each

question carries equal marks.

1. Discuss the socio-economic benefits of advertisements. 14

eÁ»ÃgÁw£À ¸ÁªÀiÁfPÀ-DyðPÀ ¯Á s̈ÀUÀ¼À PÀÄjvÀÄ ZÀað¹j.

2. Explain the difference between national and industrial advertising. 14

gÁ¶ÖçÃAiÀÄ ªÀÄvÀÄÛ PÉÊUÁjPÁ eÁ»ÃgÁvÀÄUÀ¼À £ÀqÀÄ«£À ªÀåvÁå À̧UÀ¼À£ÀÄß «ªÀj¹.

3. Elucidate the Psychology of advertising. 14

eÁ»ÃgÁw£À°è£À ªÀÄ£À:±Á À̧ÛçªÀ£ÀÄß «±ÀzÀ¥Àr¹.

4. Examine the importance of media planning for creation of advertising. 14

eÁ»ÃgÁvÀÄ ¤ªÀiÁðtPÉÌ ªÀiÁzsÀåªÀÄ AiÉÆÃd£ÉAiÀÄ ªÀÄºÀvÀéªÀ£ÀÄß ¥ÀjÃQë¹.

5. Identify the techniques of advertising research. 14

eÁ»ÃgÁvÀÄ ̧ ÀA±ÉÆÃzsÀ£ÉAiÀÄ vÀAvÀæUÀ¼À£ÀÄß UÀÄgÀÄw¹.

6. Explain the importance of creative stages of advertisement. 14

eÁ»ÃgÁw£À°è À̧Èd£À²Ã® vÀAvÀæUÁjPÉAiÀÄ ªÀÄºÀvÀéªÀ£ÀÄß «ªÀj¹.

7. Write a note on target marketing research. 14

¤¢ðµÀÖ UÀÄj ªÀiÁgÀÄPÀmÉÖ À̧A±ÉÆÃzsÀ£É PÀÄjvÀÄ n¥ÀàtÂ §gÉ¬Äj.

8. Write short notes on the following : 14

PÉ¼ÀV£ÀªÀÅUÀ½UÉ ®WÀÄ n¥ÀàtÂ §gÉ¬Äj.
(a) Outdoor advertising

ºÉÆgÁAUÀt eÁ»ÃgÁvÀÄ
(b) Consumer service

UÁæºÀPÀ Ȩ́ÃªÉ
(c) Radio advertisement

¨Á£ÀÄ° eÁ»ÃgÁvÀÄ
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