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21JMC2CO9L : ADVANCED ADVERTISING AND MARKETING
PRODUCTION

Time : 3 Hours Maximum Marks 70

Note : Answer any five of the following questions with Question No.1 is Compulsory. Each

question carries equal marks.

1. Discuss the socio-economic benefits of advertisements. 14
200008 TOWIVWI—LBHFT TOLNG DOB 2323 0.

2. Explain the difference between national and industrial advertising. 14
UO%GOSD B FOOTD 0L TOINY IWAT BIVANTI, DBWOA.

3. Elucidate the Psychology of advertising. 14
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4. Examine the importance of media planning for creation of advertising. 14
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5. Identify the techniques of advertising research. 14
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6. Explain the importance of creative stages of advertisement. 14
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7. Write a note on target marketing research. 14
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8. Write short notes on the following : 14
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(a) Outdoor adve?tising
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(b) Consumer service
moms 3eed
(c) Radio advertisement
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