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B.Com. I Semester Degree Examination, March/April - 2023
COMMERCE
Principles of Marketing
(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Answer all the Sections according to internal choice.

SECTION - A / Q30 — &

Answer the following sub-questions. Each sub-question carries one mark. 10x1=10

85 BYNIT OT-TINRONR LVZORD. TS YT -TJ 03N WO BWOTBI), BROVIT.

1. (a) Define Market.
TRTTLEOD 3,35, JeRO.

(b) What is modern marketing concept ?
BTNV WIRTOWTTOOT aa%eﬁ ROTTE 2

(c) What is marketing mix ?
TWIOTOWMPOFOD WTER OB ?

(d) What is market segmentation ?

BIRBLEOD PR 0TI ?

(e) What is consumer products ?
NVTIRENTT BRONLD Q0TI ?

(ff)  What is Product Life Cycle ?
BROT BT FoOWT DOTTERD ?

(g) What is Promotion mix ?
TWBES N0 DOTTER ?

(h) Define Wholesalers.
ReFR, :n;sa@@rmf ms‘@js e,

(i) What is network marketing ?
BZOOWO0G WIVTLTOOF DOTTE ?

(j) What is social marketing ?
TORPBE BIVTL, DOTTER ?
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SECTION - B / Q%o —

Answer any four of the following questions. Each question carries five marks.
3INT CIRPYTRRTL T, TFNRYR LB0RD. T JJR N WOINK. 4x5=20

2. Explain the benefits of Marketing to Business.
BIRTHLMOOTON0T BITHYTE, CRT0INT TOIRERINT, WDTORD.

3. Explain the importance of market segmentation.
mms@gosa QITIeTTEIT magwm‘i QWOR0.

4. Explain in brief about new product development.
BRT VRN @2,“.’)5@)(5@033530{ 503@@?\ QDTORO.

5. Explain the objectives of advertising.

208 CTOBINRAPRIDFTOD m%@ﬁﬁ@a’% RZOD.

6. Explain the importance of services marketing in brief.
ReIOD [IVTOLWMWOFOD DTT|WDY, FOFTeoN DWORD.

7. Explain advantages of mobile marketing.

ﬁraez%@f BIOTOLIMOOFOD @&M@ﬁ%ﬁm‘i RWORD.

SECTION - C / Q%on — &

Answer any three of the following questions. Each question carries ten marks.

33 FPNT OSRPYTRT3IR TR @%ﬁ@ﬁ QBOR. TS @%ﬁ TSy LOINLY. 3x10=30
8. Define marketing management and explain the importance of marketing
management.

DPTOLNMROT 555@?&503333& TATVARD B 9T m&%ﬁ?ﬂ‘% DZORO.

9. Define Consumer Behaviour. And explain importance of Consumer Behaviour.
[pplesk e wéFéoSD?D& WATZAA0. DB ©TT ?x&%ﬁﬁ% QTOR0.

10. Define pricing and explain factors influencing sound pricing policy.
23S JNCETTEOT 9,35, JeRD B WTT e Tgow WeTTW WOINTIY, DWORD.

11. Explain the factors influencing physical distribution decisions.

5P88 DITTo JPFOD S[RNENG eSS T Ve ©WOINTFIY, WWORO.

12. What is social media marketing and explain advantages of social media
marketing ?

TOWI0IB mz%m WRTORTTROT R0TTER 9 T ©TT @ma@@ém@ NWORD.

-00o0-



