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B.Com. I Semester Degree Examination, March/April - 2023

COMMERCE

Principles of Marketing

(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Answer all the Sections according to internal choice.

SECTION - A / « s̈ÁUÀ - J

Answer the following sub-questions.  Each sub-question carries one mark. 10x1=10

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw G¥À - ¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

1. (a) Define Market.

ªÀiÁgÀÄPÀmÉÖAiÀÄ ªÁåSÉå ¤Ãrj.

(b) What is modern marketing concept ?

DzsÀÄ¤PÀ ªÀiÁgÁlUÁjPÉ ¥ÀjPÀ®à£É JAzÀgÉÃ£ÀÄ ?

(c) What is marketing mix ?

ªÀiÁgÁlUÁjPÉAiÀÄ «Ä±Àæt JAzÀgÉÃ£ÀÄ ?

(d) What is market segmentation ?

ªÀiÁgÀÄPÀmÉÖAiÀÄ « s̈Àd£É JAzÀgÉÃ£ÀÄ ?

(e) What is consumer products ?

G¥À̈ sÉÆÃUÀPÀgÀ ªÀ̧ ÀÄÛUÀ¼ÀÄ JAzÀgÉÃ£ÀÄ ?

(f) What is Product Life Cycle ?

ªÀ̧ ÀÄÛ«£À fÃ«vÀ PÁ®ZÀPÀæ JAzÀgÉÃ£ÀÄ ?

(g) What is Promotion mix ?

¥ÀæªÀvÀð£À «Ä±Àæt JAzÀgÉÃ£ÀÄ ?

(h) Define Wholesalers.

À̧mÁÖ ªÀÄzsÀåªÀwðUÀ¼À ªÁåSÉå ¤Ãr.

(i) What is network marketing ?

eÁ®§AzsÀ ªÀiÁgÁlUÁjPÉ JAzÀgÉÃ£ÀÄ ?

(j) What is social marketing ?

¸ÁªÀiÁfPÀ ªÀiÁgÀÄPÀmÉÖ JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw ¥Àæ±ÉßUÉ LzÀÄ CAPÀUÀ¼ÀÄ.

2. Explain the benefits of Marketing to Business.

ªÀiÁgÁlUÁjPÉ¬ÄAzÀ ªÀåªÀºÁgÀPÉÌ zÉÆgÉAiÀÄÄªÀ ¥ÀæAiÉÆÃd£ÀUÀ¼À£ÀÄß «ªÀj¹j.

3. Explain the importance of market segmentation.

ªÀiÁgÀÄPÀmÉÖAiÀÄ « s̈ÀfÃPÀgÀtzÀ ªÀÄºÀvÀéªÀ£ÀÄß «ªÀj¹j.

4. Explain in brief about new product development.

ºÉÆ À̧ ªÀ̧ ÀÄÛ«£À C©üªÀÈ¢ÞAiÀÄ£ÀÄß ̧ ÀAQë¥ÀÛªÁV «ªÀj¹j.

5. Explain the objectives of advertising.

eÁ»ÃgÁvÀÄUÉÆ½ À̧Ä«PÉAiÀÄ GzÉÝÃ±ÀUÀ¼À£ÀÄß «ªÀj¹j.

6. Explain the importance of services marketing in brief.

Ȩ́ÃªÉAiÀÄ ªÀiÁgÁlUÁjPÉAiÀÄ ªÀÄºÀvÀéªÀ£ÀÄß ̧ ÀAQë¥ÀÛªÁV «ªÀj¹j.

7. Explain advantages of mobile marketing.

ªÉÆÃ É̈Ê¯ï ªÀiÁgÁlUÁjPÉAiÀÄ C£ÀÄPÀÆ®UÀ¼À£ÀÄß «ªÀj¹j.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßUÉ ºÀvÀÄÛ CAPÀUÀ¼ÀÄ.

8. Define marketing management and explain the importance of marketing

management.

ªÀiÁgÁlUÁjPÉ ªÀåªÀ̧ ÁÜ¥À£ÉAiÀÄ£ÀÄß ªÁåSÁå¤¹j ªÀÄvÀÄÛ CzÀgÀ ªÀÄºÀvÀéªÀ£ÀÄß «ªÀj¹j.

9. Define Consumer Behaviour.  And explain importance of Consumer Behaviour.

UÁæºÀPÀgÀ ªÀvÀð£ÉAiÀÄ£ÀÄß ªÁåSÁå¤¹j.  ªÀÄvÀÄÛ CzÀgÀ ªÀÄºÀvÀéªÀ£ÀÄß «ªÀj¹j.

10. Define pricing and explain factors influencing sound pricing policy.

É̄̈ É ¤UÀ¢ÃPÀgÀtzÀ ªÁåSÉå ¤Ãrj ªÀÄvÀÄÛ CzÀgÀ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹j.

11. Explain the factors influencing physical distribution decisions.

s̈ËwPÀ «vÀgÀuÁ ¤tðAiÀÄ ªÀiÁUÀðUÀ¼À ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹j.

12. What is social media marketing and explain advantages of social media

marketing ?

¸ÁªÀiÁfPÀ ªÀiÁzsÀÀåªÀÄ ªÀiÁgÁlUÁjPÉ JAzÀgÉÃ£ÀÄ ?  ºÁUÀÆ CzÀgÀ C£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß «ªÀj¹j.
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4x5=20

3x10=30


