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SECTION - A/ Q%0 — &

1. Answer the following sub-questions. Each sub-question carries one mark. 10x1=10

3ENT NWT-TFNPNR GVZOR. TECIROT YOT-TF 03N W0T WOFBI), TBROVTOTT.
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(e)
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(h)

(1)

()

Define Consumer Behaviour.
@5% Sdﬁ@%oﬁbm‘% méaroéa%.
Define Need.

@ﬁééwai)el VTR

What do you mean by Trend ?
80T DOTWT WPERED ?
Define Perception.

Ne30DI, 3ATRIA.

Define Innovation.
m@esééosm% WVETVRA.
Expand WOM.

WOM @5301 oi)g@%o.

Define Group.

mowm& WVETVRA.

Define Motivation.
BLTTODZ, WYV

Define Consumerism.
MOTBTIHD, WYATVAR.

What do you mean by Segmentation ?
QPWSOD WTFF BT, 2TOWD.

P.T.O.
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SECTION - B / Q%R — D

Answer any four of the following questions. Each question carries five marks.

FENT CIRPYTTSRe Towy, TINON VBOX. T TR VW WOINWD.

Explain the characteristics of Indian Consumer.
OTBT MOBFT MIELVTLNTI), WWOA.

Define Memory and state types of memory.
ﬁ)d@@o\baﬁ% WAATVRA D) WRBPOOD @%@dﬁ@&a QDWOA.

Define culture and its importance in Consumer Behaviour.

Mo®3T IBRPEODY E’oﬁé@é WP, VTT TWBNDIONT), WTVIA.

Explain the role of reference group in Consumer buying.
METT DOCHONY YLD TOOVT TTIZ, DWOR.

Explain Consumerism in India.

PTITY MOTBEFTLOWI, WIOA.

State the Nicosia model in consumer behaviour.

MTTT IRHYFONY JEACAOIT WRTOODT), SYR0.

SECTION - C / &30 — 2

4x5=20

Answer any three of the following questions. Each question carries ten marks.

FINT OIRPYTTSR FRTY TIRAVT B0, TS JJ O Ty WOINYI), BROVTZT.

Briefly explain the diffusion of innovation process.
me‘bmﬁ TFoHoD @dewa’b&\ Soﬁagmﬂ QDWOA.

Briefly explain the stages in Consumer decision making process.

MBIT IGF T IRTIRWHT TFoHoD TOINFR, FOFToN D[OX.

Briefly explain Market Segmentation and Consumer Behaviour.

VIR QPRSI MOBIT IWHYFODZ, FOZTmON DTOR.

What are the types of reference group briefly explain.
PGeD MOLT TFTNE PR ROLOTR), FOFTIN DWOR.

Consumer behaviour is important for Business Sustainability. Explain.

RERT RATIONY MEBITC SEIYE BNDTOTT,  WFA.
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