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B.Com. V Semester Degree Examination, April/May - 2024

DIGITAL MARKETING

(NEP)

Time : 2 Hours Maximum Marks : 50

SECTION- A / « s̈ÁUÀ - J

1. Answer all the questions. 10x1=10

J¯Áè ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.

(a) What is Digital marketing ?

rfl¯ï ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?

(b) What is Opt-In-list in Email marketing ?

«ÄAZÀAZÉ ªÀiÁPÉðnAUï£À°è  D¥ïÖ E£ï ¥ÀnÖ JAzÀgÉÃ£ÀÄ ?

(c) What is Search Engine Optimisation ?

À̧Zïð JAf£ï D¦ÖªÉÄÊ Ȩ́Ã±À£ï JAzÀgÉÃ£ÀÄ ?

(d) What is Off-Page SEO ?

D¥sï-¥ÉÃeï SEO JAzÀgÉÃ£ÀÄ ?

(e) What is Google Ad sense ?

UÀÆUÀ̄ ï Dåqï Ȩ́£ïì JAzÀgÉÃ£ÀÄ ?

(f) What is Google Ad-Words ?

UÀÆUÀ̄ ï Dåqï ªÀqïìð JAzÀgÉÃ£ÀÄ ?

(g) What is Facebook advertising ?

¥sÉÃ¸ï§ÄPï eÁ»ÃgÁvÀÄ JAzÀgÉÃ£ÀÄ ?

(h) What is Web Analytics ?

ªÉ̈ ï C£Á°nPïì JAzÀgÉÃ£ÀÄ ?

(i) Give an example for video Advertising.

«rAiÉÆÃ eÁ»ÃgÁwUÉ GzÁºÀgÀuÉAiÀÄ£ÀÄß PÉÆrj.

(j) What is Youtube Advertising ?

AiÀÄÆlÆå¨ï eÁ»ÃgÁvÀÄ JAzÀgÉÃ£ÀÄ ?
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SECTION- B / « s̈ÁUÀ - ©

Write any four questions. 4x5=20

AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.
2. What are the advantages of Email marketing ?

«ÄAZÀAZÉ ªÀiÁPÉðnAUï£À C£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß §gÉ¬Äj.

3. What is the importance of Search Engine Optimisation (SEO) ?

À̧Zïð JAf£ï D¦ÖªÉÄÊ Ȩ́Ã±À£ï (SEO) EzÀgÀ ¥ÁæªÀÄÄRåvÉ w½¹.

4. Explain the different types of Google Ad words.

UÀÆUÀ̄ ï Dåqï ªÀqïìð£À ««zsÀ ¥ÀæPÁgÀUÀ¼À£ÀÄß w½¹j.

5. What are the common mistakes analysts make ?

«±ÉèÃµÀPÀgÀÄ ªÀiÁqÀÄªÀ ¸ÁªÀiÁ£Àå vÀ¥ÀÄàUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?  w½¹j.

6. How do we choose audience for Video Ads ?  Explain.

«rAiÉÆÃ eÁ»ÃgÁvÀÄUÀ½UÁV £ÁªÀÅ ¥ÉæÃPÀëPÀgÀ£ÀÄß ºÉÃUÉ DAiÉÄÌ ªÀiÁqÀÄvÉÛÃªÉ ?  «ªÀj¹j.

7. What is the need for Digital Marketing ?

rfl¯ï ªÀiÁPÉðnAUï£À CUÀvÀåvÉAiÀÄ£ÀÄß w½¹j.

SECTION- C / « s̈ÁUÀ - ¹

Answer any two questions. 2x10=20

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.
8. What is Digital Marketing ?  What are the different Digital Marketing Platforms ?

Explain.

rfl¯ï ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?  rfl¯ï ªÀiÁPÉðnAUï£À «zsÁ£ÀUÀ¼À£ÀÄß «ªÀj¹j.

9. Explain the different Social Media Marketing Platforms.

««zsÀ ¸ÁªÀiÁfPÀ ªÀiÁzsÀåªÀÄ ªÀiÁPÉðnAUï ªÉÃ¢PÉUÀ¼À£ÀÄß «ªÀj¹j.

10. Explain how to measure the Youtube ad performance.

AiÀÄÆlÆå¨ï eÁ»ÃgÁw£À PÁAiÀÄðPÀëªÀÄvÉAiÀÄ£ÀÄßöC¼ÉAiÀÄÄªÀÅzÀÄ ºÉÃUÉ ?  «ªÀj¹j.

11. Write a short notes on :

(a) Key Word Research and Analysis in SEO

(b) Eco System of a Search engine

F PÉ¼ÀV£À «µÀAiÀÄUÀ½UÉ ®WÀÄ n¥ÀàtÂ §gÉ¬Äj.
(a) À̧Zïð JAf£ï D¦ÖªÉÄÊ Ȩ́Ã±À£ï£À°è QÃ ªÀqïð À̧A±ÉÆÃzsÀ£É ªÀÄvÀÄÛ «±ÉèÃµÀuÉ
(b) À̧Zïð JAf£ï ¥Àj À̧gÀ ªÀåªÀ̧ ÉÜ.

12. Difference between Traditional Marketing and Digital Marketing.

¸ÁA¥ÀæzÁ¬ÄPÀ ªÀiÁPÉðnAUï ªÀÄvÀÄÛ rfl¯ï ªÀiÁPÉðnAUï£À ªÀåvÁå À̧UÀ¼À£ÀÄß w½¹.
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