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MANAGEMENT

Digital Marketing

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

Answer the following Sub-questions. Each sub-question carries one mark. 10x1=10

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw G¥À-¥Àæ±ÉßUÉ MAzÀÄ CAPÀ.
1. (a) What do you mean by digital Marketing ?

rfl¯ï ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?
(b) What is Email deliverability ?

E-ªÉÄÃ¯ï qÉ°ªÉgÀ©°n JAzÀgÉÃ£ÀÄ ?
(c) Expand SEO.

SEO C£ÀÄß « À̧Ûj¹j.
(d) What do you mean by Dead link identification tools ?

ªÀÄÈvÀ °APïUÀ¼À UÀÄgÀÄw À̧ÄªÀ ¥ÀjPÀgÀUÀ¼ÉAzÀgÉÃ£ÀÄ ?
(e) What is Google Adwords ?

UÀÆUÀ̄ ï DqïªÀqïìð JAzÀgÉÃ£ÀÄ ?
(f) Expand CPC and CTA.

CPC ªÀÄvÀÄÛ CTA UÀ¼À£ÀÄß « À̧Ûj¹j.
(g) What is Social Medial Marketing ?

¸ÁªÀiÁfPÀ ªÀiÁzsÀåªÀÄ ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?
(h) What do you mean by Google analytics ?

UÀÆUÀ̄ ï C£Á°nPïì JAzÀgÉÃ£ÀÄ ?
(i) What are instream ads ?

E£ï¹ÖçÃªÀiï eÁ»gÁvÀÄUÀ¼ÉAzÀgÉÃ£ÀÄ ?
(j) What do you mean by conversion tracking ?

¥ÀjªÀvÀð£É mÁæöåQAUï JAzÀgÉÃ£ÀÄ ?
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Note : Answer all the sections.

À̧ÆZÀ£É : J¯Áè « s̈ÁUÀUÀ¼À£ÀÄß GvÀÛj¹.
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw ¥Àæ±ÉßUÉ LzÀÄ CAPÀUÀ¼ÀÄ.

2. Briefly explain any few digital Marketing platforms.

AiÀiÁªÀÅzÉÃ PÉ®ªÀÅ rfl¯ï ªÀiÁPÉðnAUï ¥Áèmï¥sÁªÀiïðUÀ¼À §UÉÎ À̧AQë¥ÀÛªÁV §gÉ¬Äj.

3. Differentiate between Google Adwords and Google Adsense.

UÀÆUÀ̄ ï DqïªÀqïìð ªÀÄvÀÄÛ UÀÆUÀ̄ ï Dqï Ȩ́£ïìUÀ¼À £ÀqÀÄ«£À ªÀåvÁå À̧UÀ¼À£ÀÄß §gÉ¬Äj.

4. Briefly explain the common mistakes made by the data Analysts.

qÉÃmÁ «±ÉèÃµÀPÀgÀÄ ªÀiÁqÀÄªÀ ¸ÁªÀiÁ£Àå vÀ¥ÀÄàUÀ¼À §UÉÎ À̧AQë¥ÀÛªÁV «ªÀj¹j.

5. Explain briefly about search Engine Ecosystem.

Ȩ́Zïð EAf£ï ¥Àj À̧gÀ ªÀåªÀ̧ ÉÜAiÀÄ §UÉÎ ̧ ÀAQë¥ÀÛªÁV «ªÀj¹j.

6. Discuss briefly about the types of Conversions.

¥ÀjªÀvÀð£ÉAiÀÄ «zsÀUÀ¼À §UÉÎ ̧ ÀAQë¥ÀÛªÁV «ªÀj¹j.

7. Explain briefly about different Email Marketing platforms.

«©ü£Àß EªÉÄÃ¯ï ªÀiÁPÉðnAUï ¥Áèmï¥sÁgÀAUÀ¼À §UÉÎ À̧AQë¥ÀÛªÁV «ªÀj¹j.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßUÉ ºÀvÀÄÛ CAPÀUÀ¼ÀÄ.

8. Explain the steps to Create effective and Unique Email content.

¥ÀjuÁªÀÄPÁj ªÀÄvÀÄÛ C£À£Àå EªÉÄÃ¯ï «µÀAiÀÄªÀ£ÀÄß gÀa À̧ÄªÀ ºÀAvÀUÀ¼À §UÉÎ «ªÀj¹j.

9. Explain different types of website traffic.

««zsÀ jÃwAiÀÄ ªÉ̈ ï Ȩ́Êmï mÁæ¦üPïUÀ¼À §UÉÎ «ªÀj¹j.

10. Explain about the Google Adwords Account Structure.

UÀÆUÀ̄ ï DqïªÀqïìð£À SÁvÉ gÀZÀ£ÉAiÀÄ §UÉÎ «ªÀj¹j.

11. Explain about RoI in Social Media Marketing.

¸ÁªÀiÁfPÀ ªÀiÁzsÀåªÀÄ ªÀiÁPÉðnAUï£À°è ºÀÆrPÉAiÀÄ ªÉÄÃ É̄ ¯Á s̈ÀzÀ §UÉÎ «ªÀj¹j.

12. What is conversion tracking ?  How to set up Conversion tracking explain ?

¥ÀjªÀvÀð£É mÁæöåQAUï CAzÀgÉÃ£ÀÄ ?  ¥ÀjªÀvÀð£É mÁæöåQAUï C£ÀÄß ºÉÃUÉ ºÉÆA¢ À̧ÄªÀÅzÀÄ JA§ÄzÀ£ÀÄß
«ªÀj¹j.
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4x5=20

3x10=30


