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B.B.A. V Semester Degree Examination, April/May - 2024

MANAGEMENT

Fundamentals of Retail Management (Elective)

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

Answer the following sub-questions.  Each sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥ÀæwAiÉÆAzÀÄ G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

1. (a) What do you mean by Franchising ?

¥sÁæöåAZÉÊ¹AUï JAzÀgÉÃ£ÀÄ ?

(b) Define Retailing.

a®ègÉ ªÁå¥ÁgÀªÀ£ÀÄß ªÁåSÁå¤¹.

(c) What is retail planning process ?

a®ègÉ ªÁå¥ÁgÀ AiÉÆÃd£É ¥ÀæQæAiÉÄ JAzÀgÉÃ£ÀÄ ?

(d) What is customer satisfaction ?

UÁæºÀPÀgÀ vÀÈ¦Û JAzÀgÉÃ£ÀÄ ?

(e) Write the meaning of retail accounting.

jmÉÃ¯ï CPËAnAUï£À CxÀðªÀ£ÀÄß §gÉ¬Äj.

(f) What do you mean by inventory management ?

zÁ¸ÁÛ£ÀÄ ¤ªÀðºÀuÉ JAzÀgÉÃ£ÀÄ ?

(g) What is retail marketing mix ?

jmÉÃ¯ï ªÀiÁPÉðnAUï «ÄPïì JAzÀgÉÃ£ÀÄ ?

(h) Mention any three factors which influence pricing.

É̄̈ É ¤UÀ¢AiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ CA±ÀUÀ¼À£ÀÄß w½¹.

(i) What is Bar coding ?

¨Ágï PÉÆÃrAUï JAzÀgÉÃ£ÀÄ ?

(j) What do you mean by Electronic shelf labels ?

J É̄PÁÖç¤Pï ±É̄ ïá É̄Ã§°AUï JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛªÉ.

2. Briefly explain the different types of retail ownership.

««zsÀ jÃwAiÀÄ a®ègÉ ªÀiÁ°ÃPÀvÀéªÀ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

3. Write a brief note on factors influencing retail business in India.

s̈ÁgÀvÀzÀ°è a®ègÉ ªÁå¥ÁgÀzÀ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À §UÉÎ À̧AQë¥ÀÛ n¥ÀàtÂ §gÉ¬Äj.

4. Explain briefly the buying decision process in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è RjÃ¢ ¤zsÁðgÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

5. Explain about work force optimization in retail.

a®ègÉ ªÁå¥ÁgÀzÀ°è PÁAiÀÄð¥ÀqÉAiÀÄ D¦ÖªÉÄÊ Ȩ́Ã±À£ï §UÉÎ «ªÀj¹.

6. State the advantages of e-retailing.

F-a®ègÉ ªÁå¥ÁgÀzÀ C£ÀÄPÀÆ®UÀ¼À£ÀÄß w½¹.

7. Explain about the factors which influencing location of retail stores.

a®ègÉ CAUÀrAiÀÄ À̧Ü¼ÀzÀ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À §UÉÎ «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. What is ethical issues in retailing ?  Explain types of retail ownerships in detail.

a®ègÉ ªÁå¥ÁgÀzÀ°è £ÉÊwPÀ À̧ªÀÄ Ȩ́åUÀ¼ÀÄ JAzÀgÉÃ£ÀÄ ?  ««zsÀ jÃwAiÀÄ a®ègÉ ªÁå¥ÁgÀ ªÀiÁ°ÃPÀvÀéUÀ¼À£ÀÄß
«ªÀj¹.

9. What is customer service ?  Explain the advantages of customer satisfaction.

UÁæºÀPÀ Ȩ́ÃªÉ JAzÀgÉÃ£ÀÄ ?  UÁæºÀPÀgÀ vÀÈ¦ÛAiÀÄ C£ÀÄPÀÆ®UÀ¼À£ÀÄß «ªÀj¹.

10. What is new product launch ?  Explain product life cycle in retailing.

ºÉÆ À̧ GvÀà£Àß ©qÀÄUÀqÉ JAzÀgÉÃ£ÀÄ ?  a®ègÉ ªÁå¥ÁgÀzÀ°è GvÀà£ÀßzÀ fÃªÀ£À ZÀPÀæªÀ£ÀÄß «ªÀj¹.

11. Explain in detail the classification of retailing formats.

a®ègÉ ªÁå¥ÁgÀ ̧ ÀégÀÆ¥ÀUÀ¼À ªÀVÃðPÀgÀtªÀ£ÀÄß «ªÀgÀªÁV «ªÀj¹.

12. What is EDI ?  Explain the impact of Information technology in retailing.

E.r.L. JAzÀgÉÃ£ÀÄ ?  a®ègÉ ªÁå¥ÁgÀzÀ°è ªÀiÁ»w vÀAvÀæeÁÕ£ÀzÀ ¥Àæ̈ sÁªÀªÀ£ÀÄß «ªÀj¹.
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