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Note : Answer all the sections.

P &)mﬁrf@f@z V3030.

SECTION - A / Q%R — &

1. Answer all the following sub-questions, each sub-questions carries one mark.
BENT D OB TJAPR LOZOA. T TF O WO ©WOT TBRODTOITT. 10x1=10

(a) Define Marketing.
BITRLMROFOD 9,335,030, VeRO.

(b) State two objectives of Marketing Management.

VT wéwm(pwdofo S\ el mcé)esﬁﬁ@ém% 203000,

(c) Define Market Segmentation.
BRTBEY DLIRFODI), WYETVIR.

(d) What is Promotion Mix ?
TWSETO QNI DOTITEI ?

(e) Define new product.
TRT TR mg&% Qe&O.
(f) Define Pricing.
25’6033330l VTR
(g) What is Personal Selling ?
BINS B[00ES QROTITEZ 2

(h) Define Whole Salers.
ANED WIWONT 29,55, eRO.

(i) Define Direct Marketing.
SeT [IPTRLMOOTOD 9., AeRD.

(j) Define Consumerism.

maﬁaﬂmﬁ%&ﬁ msaﬁéojam% 2TBOND.
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SECTION - B / Qo0 —

Answer any four of the following questions, each question carries five marks.
FPNT 03505 TTOWTR T, @%ﬁ@ﬁ QOBOR. TS @%ﬁ DT WOIN. 4x5=20

2. Write a note on modern marketing concept.
STOIT BPTXMOOF TOFO[ON RO LTS 22TAWO.

3. Briefly explain consumer buying decision process.
mET 200 JeoF oD TFOHODD, BOZTON DTOR.

4. Briefly explain the levels of product.
TN ARG eﬁmdmﬂm‘% 5o§§mﬁ NWOA.

5. Explain the functions of retailer.
©YT FRTITHT TORFNTTY, WTOA.

6. Explain the types of Sales Promotion.
Voo TITFIOD PR, DTOR.

7. Explain the importance of Social Marketing.
AOTWIVLT WIVTOLMWOFOD SVTIT[I, WDWOR.
SECTION - C / &30 — 2

Answer any three of the following questions, each question carries ten marks.
FSNT O3NR)TORTR TRTD ag%ﬁ@?ﬁ YOBOR, B @%ﬁ T WOBND. 3x10=30

8. Define Marketing ? Explain the Scope of Marketing.
BITHWMOOT [TV, VTT VRONT, DTOR.

9. Define Consumer Behaviour ? Explain buying behaviour decision.

BT BIEIODIZY, WYATVIX.  MIHT TIFHOH JLoF ONNATFR, DWOR.

10. Explain the various stages in product life cycle.
TRV Qﬂ)%@ BT 2B¥BT ARG woéﬁ%fabcl QDWOA.

11. Briefly explain various distribution channels.
WITFHO wooNe NG éb;ﬁﬁeémol HOBTON NWOA.

12. Define online marketing. Explain types and benefits.
BT [PTILMOOE VITWAND.  WTWT TJFTNTR, WY TFOIRCBINET, DB/OA.
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