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B.Com. V Semester Degree Examination, April/May - 2024

COMMERCE

Retail Management

(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Answer all the Sections according to internal choice.

SECTION - A / « s̈ÁUÀ - J

1. Answer the following sub-questions. Each sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

(a) What is retail ?

a®ègÉ ªÁå¥ÁgÀ JAzÀgÉÃ£ÀÄ ?
(b) What do you mean by retail life cycle ?

a®ègÉ ªÁå¥ÁgÀzÀ fÃªÀ£À ZÀPÀæ JAzÀgÉÃ£ÀÄ ?
(c) What is Consumer behaviour ?

UÁæºÀPÀgÀ ªÀvÀð£É JAzÀgÉÃ£ÀÄ ?
(d) What is retail planning ?

a®ègÉ ªÁå¥ÁgÀ AiÉÆÃd£É JAzÀgÉÃ£ÀÄ ?
(e) What is store management ?

ªÀÄ½UÉAiÀÄ ¤ªÀðºÀuÉ JAzÀgÉÃ£ÀÄ ?
(f) What is store design ?

ªÀÄ½UÉAiÀÄ «£Áå À̧ JAzÀgÉÃ£ÀÄ ?
(g) What is price mix ?

É̄̈ É «Ä±Àæt JAzÀgÉÃ£ÀÄ ?
(h) What is branding ?

¨ÁæöåArAUï JAzÀgÉÃ£ÀÄ ?
(i) Expand EDI.

EDI C£ÀÄß « À̧Ûj¹.
(j) What is e-retailing ?

E-jmÉÊ°AUï/«zÀÄå£Áä£À a®ègÉ ªÁå¥ÁgÀ JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions. Each questions carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j. ¥Àæw ¥Àæ±ÉßUÉ LzÀÄ CAPÀUÀ¼ÀÄ. 4x5=20

2. State the benefits of product line.

GvÀà£Àß ªÀ̧ ÀÄÛUÀ¼À ̧ Á®ÄUÀ¼À G¥ÀAiÉÆÃUÀUÀ¼À£ÀÄß w½¹j.

3. What are the benefits of good retail consumer services ?

GvÀÛªÀÄ a®ègÉ ªÁå¥ÁgÀzÀ UÁæºÀPÀgÀ Ȩ́ÃªÉUÀ¼À G¥ÀAiÉÆÃUÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

4. What are the functions of Retail Stores Manager ?

a®ègÉ ªÁå¥ÁgÀ ªÀÄ½UÉUÀ¼À ¤§AzsÀPÀgÀ PÁAiÀÄðUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

5. Briefly explain the new product decision.

ºÉÆ À̧ GvÀà£ÀßzÀ ¤zsÁðgÀzÀ PÀÄjvÀÄ À̧AQë¥ÀÛªÁV «ªÀj¹.

6. What are the types of Bar-Coding ?

¨ÁgïPÉÆÃrAUï£À ««zsÀ ¥ÀæPÁgÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

7. What are the advantages of e-retailing ?

E-jmÉÊ°AUï/«zÀÄå£Áä£À a®ègÉ ªÁå¥ÁgÀzÀ C£ÀÄPÀÆ®UÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßUÉ ºÀvÀÄÛ CAPÀUÀ¼ÀÄ. 3x10=30

8. What are the factors affecting the growth of retailing in India ? Explain.

s̈ÁgÀvÀzÀ°è a®ègÉ ªÁå¥ÁgÀzÀ É̈¼ÀªÀtÂUÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄwÛgÀÄªÀ CA±ÀUÀ¼ÁªÀÅªÀÅ ? «ªÀj¹.

9. Explain the importance of Consumer behaviour study.

UÁæºÀPÀgÀ ªÀvÀð£ÉAiÀÄ CzsÀåAiÀÄ£ÀzÀ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹.

10. Explain the types of store layout.

ªÀÄ½UÉAiÀÄ ̧ ÀÜ¼À avÀætzÀ ¥ÀæPÁgÀUÀ¼À PÀÄjvÀÄ «ªÀj¹.

11. What are the factor influencing promotion mix ? Explain.

¥ÀæªÀvÀð£Á «Ä±ÀætzÀ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼ÁªÀÅªÀÅ ? «ªÀj¹.

12. Explain the New Technologies in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è£À £ÀÆvÀ£À vÀAvÀæeÁÕ£ÀUÀ¼À PÀÄjvÀÄ «ªÀj¹.
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