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B.B.A. III Semester Degree Examination, April/May - 2024

MANAGEMENT
Tourism and Travel Management (O.E.)
(NEP)
Time : 2 Hours Maximum Marks : 60

Note : Answer all sections.
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SECTION - A/ Q%00 — &

1. Answer the following questions : 10x1=10
35 3PN @%ﬁ@ﬁ SUBOR.

(a) Define tourism.
TBRORRCTINTD, TV
(b) What do you mean by man made tourism resources ?
BRTH QNFT BHOARCTI FOTIRVT BFF I, LTOWO.
(c) Define travel Agency.
Todoed HOFODT, WTVAA.
(d) Who is a tour operator ?
T0R JWF BB R0TT 03T ?
(e) Define itinerary of tour.
TR WINE DWW BRWODTY, WUATVRA.
(f) Define tourism Demand forecasting.
TBEORRCTID L3eRTOD BRTRWS F0TT DIV DOLOTR, WYATVIR.
(g What do you mean by tour package ?
$3R0° méémes OFEIZ, LTOWO.
(h) What are tourism products ?
@mfuaedsm NII N SRRYF) ?
(i) Define Positioning of tourism services.
TARTID AEXNE AYQEFTERT WI TITVIA.
(j) Define Cultural tourism.
FROF, 83 BEoARCTINVB/I), W,
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10.

11.

12.

SECTION - B / Q%o —

Answer any four of the following :
83 3YNT OIRIYTRTAR ToYF, WOR.

Briefly explain the classification of tourists.
TEOAMT BWAE CTTLOTWR, FOZTazoN WIWOAD.

Explain the procedure to become a travel agent briefly.
ERRGT DEOET ST LTITBIY, FOZTWON DWOXD.

What factors are to be considered while preparing an itinerary ?
TR Mﬁrawdﬁ@éa’n& ﬁbc?pw@:bmﬁ o350 ef>0571€§a’nol DONBTEeR 9

Write a brief note on tourism marketing mix.
TEHARCTID WPFFELONT NTEOT O FOFT L3S 29TOWO.

Explain briefly about the targeting strategies of tourism services.
TEoARTIT AeBNY MHOBOINEG wif FOFTION DWORD.

What are advantages and disadvantages of tour packages ?
ToR TWITFNT OVEROTN TN WTOBROING 7} 2TOW0.

SECTION - C / Q%on — &

Answer any three of the following.
33 FYNT 035059 TRWIR msa; YUZDR.

Explain in detail about structure and components of tourism Industry.
TEHOARCTINT T3S TN FINY wif DWORD.

Explain the organizational structure of travel agency or tour operator.
ERFCT DY BT WAT STTCCLT'S FO0AT TWHODY WWOAL.

Explain about the different pricing strategies of tour packages.
TR TR/BFNT QAT B35S ogne Wiy DWORO.

Explain about the characteristics and types of tourism products.
TEHOARCTID YOIZ Y TOOVFEND DB JFONAT Wiy DTOAO.

Write a note on promotion of tourism products and services.
TEHOARCTID YOII NG Tore FeBNne Tpsvsa BHOB ed ToW0.
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