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B.Com Programme Outcomes 

After the successful completion of the programme, the student will be able to: 

1. Differentiate between various accounting systems. 

2. Prepare necessary accounting statements to exhibit business performance. 

3. Apply accounting and statistical tools to analyse and interpret financial statements, 

and forecast business prospects. 

4. Adapt marketing principles and strategies for marketing of goods and services. 

5. Ensure regulatory compliance in all business activities. 

6. Evaluate different projects by applying suitable capital budgeting technique to take 

optimal investment decision. 

7. Determine optimum capital structure, appropriate dividend policy and required 

working capital. 

8. Exploit the business opportunities by innovative business ideas. 

9. Apply acquired skills in accounting, insurance, mutual funds, banking, etc.  

 
 
 
 
 



 
 

Bachelor of Commerce (B.Com.) 
[Banking, Financial Services and Insurance (BFSI)] 

Curriculum Structure of the Programme 
(Effective from the Academic Year 2024-25) 

 
Bachelor of Commerce (B.Com.) Curriculum Structure 

Semester – I 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 3 -- -- 20 80 3 
3 DCC 24COMBC101 Financial Accounting 4 4 -- -- 20 80 3 
4 DCC 24COMBC102 Business Laws 4 4 -- -- 20 80 3 
5 DCC 24COMBC103 Business Statistics 4 4 -- -- 20 80 3 
6 SEC 24COMBS101 Accounts Assistant 6 3 1 4 -- 100 1 
7 MC  Indian Constitution 2 2 -- -- 10 40 1.5 

Total Credits and Marks for the First Semester 26    110 540  

 
 
 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semester – II 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 3 -- -- 20 80 3 
3 DCC 24COMBC204 Advanced Financial 

Accounting 
4 4 -- -- 20 80 3 

4 DCC 24COMBC205 Financial Management 4 4 -- -- 20 80 3 
5 DCC 24COMBC206 Investments – Return and Risk 

Evaluation 
4 4 -- -- 20 80 3 

6 SEC 24COMBS202 Insurance Advisor/Agent 6 3 1 4 -- 100 1 
7 MC  Environmental Studies 2 2 -- -- 10 40 1.5 

Total Credits and Marks for the Second Semester 26    110 540  
 

 



 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semester – III 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 3 -- -- 20 80 3 
3 DCC 24COMBC307 Corporate Accounting 4 4 -- -- 20 80 3 
4 DCC 24COMBC308 Sales and Distribution 

Management 
4 4 -- -- 20 80 3 

5 DCC 24COMBC309 Mutual Funds 4 4 -- -- 20 80 3 
6 SEC 24COMBS303 Mutual Fund Distributor 6 3 1 4 -- 100 1 

Total Credits and Marks for Third Semester 24    130 520  
 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semester – IV 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 4 -- -- 20 80 3 
3 DCC 24COMBC410 Advanced Corporate 

Accounting 
4 4 -- -- 20 80 3 

4 DCC 24COMBC411 Actuarial Valuation Practices 4 4 -- -- 20 80 3 
6 DCC 24COMBC412 Credit Assessment and Rating 4 4 -- -- 20 80 3 
7 SEC 24COMBS404 Credit Processing Officer 2 1 -- 2 10 40 1 

Total Credits and Marks for the Fourth Semester 24    130 520  
 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semesters – V and VI  

Sl. 
No. 

Course 
Category 

Course Code Title of the Course Credits 

Teaching 
Hours per 

Week 
Marks Duration of 

Examination 
L T P IA SEE 

1. Apprentic
eship 

24COMBA561 Apprenticeship 40 -- -- 40 -- 100 Decided by 
the BFSI 

Sector Skills 
Council 

 40    -- 100  
 

 



 

Notes 

1. All the courses, except Language and Mandatory Courses, are to be taught by the Commerce 
Teachers only. 

2. Training will be provided by the BFSI Sector Skills Council to teachers of the college 
offering this programme as to how Skill-enhancement Courses will be taught. And necessary 
inputs will also be provided by them. 

3. There will be no internal assessment marks for SECs. Semester-end examination will be 
conducted for these courses online by BFSI Sector Skills Council. 

4. BFSI Sector Skills Council facilitates the college for placement for Apprenticeship 
Programme for a year (V and VI Semesters). There are no internal assessment marks for this 
programme. The Semester-end Examination will be conducted by BFSI Sector Skills Council 
for 50 marks and the Employer where student is placed for apprenticeship will conduct 
examination for another 50 marks.   

5. Abbreviations used for course category are as follows: 
a. DCC – Discipline-specific Core Course 
b. LC – Language Course 
c. MC – Mandatory Course 
d. SEC – Skill Enhancement Course 

6. Course Code consists of 10 digits. It indicates as follows: 
a. The first two digits – Year of Commencement of this Curriculum 
b. The Second three letters – The programme, Commerce 
c. The next one letter – The Category of Programme like G – General, T – Taxation,  V 

– Vocational-Computer Studies and B - BFSI 
d. The next one letter – The category of the Course 
e. The next digit – Serial number of the Semester 
f. The last two digits – Serial Number of the Course in that category 

7. Teaching Hours 
a. L – Lecture 
b. T – Tutorial - one hour of tutorial is equivalent to one hour of lecture. 
c. P – Practical - two hours of practical is equivalent to one hour of lecture. 

8. Marks 
a. IA – Internal Assessment 
b. SEE – Semester-End Examination 

 

 

 

 



 

 

 

 

 

 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semester – I 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 3 -- -- 20 80 3 
3 DCC 24COMBC101 Financial Accounting 4 4 -- -- 20 80 3 
4 DCC 24COMBC102 Business Laws 4 4 -- -- 20 80 3 
5 DCC 24COMBC103 Business Statistics 4 4 -- -- 20 80 3 
6 SEC 24COMBS101 Accounts Assistant 6 3 1 4 -- 100 1 
7 MC  Indian Constitution 2 2 -- -- 10 40 1.5 

Total Credits and Marks for the First Semester 26    110 540  
 

 

 

 

 

 

 

 

 

 

 

 



 

Bachelor of Commerce (B.Com.) 
Semester – I 

 
Course Title: Financial Accounting Course code: 24COMBC101 
Total Contact Hours: 56 Course Credits: 4  
Internal Assessment Marks: 20 Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 
Course Outcomes: On successful completion of the course, the Students will be able to - 

 
 Understand the theoretical framework of accounting as well accounting standards. 
 Demonstrate the preparation of financial statement of manufacturing and non- manufacturing 

entities of sole proprietors. 
 Exercise the accounting treatments for consignment transactions & events in the books of 

consignor and consignee. 
 Understand the accounting treatment for royalty transactions & articulate the Royalty 

agreements. 

 Outline the emerging trends in the field of accounting.  
 

Unit Description Hours 
1 Theoretical Framework of Accounting: Introduction - Meaning and Scope of 

Accounting- Accounting Terminologies- Uses and Users of Accounting information-
Accounting Process-Basis of Accounting: Cash and Accrual basis-Branches of 
Accounting-Accounting Principles-Concepts and Conventions - Accounting 
Standards-An overview of Indian Accounting Standards (IND AS). 

12 

2 Financial Statements of Sole Proprietors: Introduction - Meaning of Sole 
Proprietor-Financial Statements of Non-Manufacturing Entities: Trading Account - 
Income Statement/Profit & Loss Account-Balance Sheet; Financial Statements of 
Manufacturing Entities: Manufacturing Account-Trading Account- Profit & Loss 
Account- Balance Sheet. 

10 

3 Consignment Accounts: Introduction - Meaning of Consignment-Consignment vs 
Sales-Pro-forma Invoice-Accounts Sales-Types Commission-Accounting for 
Consignment Transactions & Events in the books of Consignor and Consignee - 
Treatment of Normal & Abnormal Loss. -Valuation of Closing Stock-Goods sent at 
Cost Price and Invoice Price. 

12 

4 Royalty Accounts: Introduction-Meaning-Types of Royalty-Technical Terms: 
Lessee, Lessor, Minimum Rent – Short Workings –Recoupment of Short Working–
Accounting Treatment in the books of Lessee and lessor – Journal Entries and 
Ledger Accounts including minimum rent account. 

12 

5 Emerging Trends in Accounting: Digital Transformation of Accounting-Big Data 
Analytics in Accounting-Cloud Computing in accounting- Accounting with drones- 

10 



Forensic Accounting- Accounting for Planet - Creative Accounting-Outsourced 
Accounting- Predictive Accounting (Theory Only). 

References: 

1. J Magegowda and Inchara P M Gowda, Sapna Book House, Bengaluru 

2. ICAI Study Materials on Principles & Practice of Accounting, Accounting and Advanced 
Accounting. 

3. SP Iyengar (2005), Advanced Accounting, Sultan Chand & Sons, Vol. 1. 
4. Robert N Anthony, David Hawkins, Kenneth A. Merchant, (2017) Accounting: Text and 

Cases, McGraw-Hill Education, 13th Edition. 
5. Charles T. Horngren and Donna Philbrick, (2013) Introduction to Financial Accounting, 

Pearson Education, 11th Edition. 
6. J.R. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Backs, New 

Delhi, 32nd Edition. 
7. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, 

New Delhi, 6th Edition. 
8. B.S. Raman (2008), Financial Accounting Vol. I & II, United Publishers & Distributors 
9. Compendium of Statements and Standards of Accounting. The Institute of Chartered 

Accountants of India, New Delhi. 
Note: Latest edition of text books may be used. 

 
  



Bachelor of Commerce (B.Com.) 
Semester – I 

 

Course Title: Business Laws Course code: 24COMBC102 

Total Contact Hours: 56 Course Credits: 4  
Internal Assessment Marks: 20  Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 

Course Outcomes: On successful completion of the course, the Students will be able to 
 Recognize the laws relating to Contracts and its application in business activities. 
 Acquire knowledge on bailment and indemnification of goods in a contractual 

relationship and role of agents. 
 Comprehend the rules for Sale of Goods and rights and duties of a buyer and a 

seller. 
 Distinguish the partnership laws, its applicability and relevance. 
 Rephrase the cyber law in the present context. 

 

Unit Description Hours 
1 Indian Contract Act, 1872: Introduction – Definition of Contract, Essentials of 

Valid Contract, Offer and acceptance, consideration, contractual capacity, free  
consent. Classification of Contract,  Discharge of a contract, Breach of Contract and 
Remedies to Breach of Contract 

12 

2 The Sale of Goods Act, 1930: Introduction - Definition of Contract of Sale, 
Essentials of Contract of Sale, Conditions and Warranties, Transfer of ownership in 
goods including sale by a non- owner and exceptions- Performance of contract of 
sale - Unpaid seller, rights of an unpaid seller against the goods and against the 
buyer 

12 

3 Competition and Consumer Laws: The Competition Act 2002 – Objectives of 
Competition Act, Features of Competition Act, CAT, Offences and Penalties under the 
Act, Competition Commission of India. 
Consumer Protection Act 1986 – Definitions of the terms – Consumer, Consumer 
Dispute, Defect, Deficiency, Unfair Trade Practices, and Services, Rights of Consumer
under the Act, Consumer Redressal Agencies – District Forum, State Commission and
National Commission. 

12 

4 Economic Laws: WTO patent rules – Indian Patent Act, 1970 – Meaning and Scope 
of Intellectual Property Rights (IPR), Procedure to get Patent for Inventions and Non-
Inventions. 
FEMA 1999 – Objectives of FEMA, Salient Features of FEMA, Definition of 
Important Terms – Authorized Dealer, Currency - Foreign Currency, Foreign 
Exchange, Foreign Security. 

10 

5 Environment and Cyber Laws: Environment Protection Act 1986 – Objectives of 
the Act, Definitions of Important Terms – Environment, Environment Pollutant, 
Environment Pollution, Hazardous Substance and Occupier, Types of Pollution, 

10 



Powers of Central Government to protect Environment in India. Cyber Law: 
Definition, Introduction to Indian Cyber Law, Cyber space and Cyber security. 

References 

1. M.C. Kuchhal, and Vivek Kuchhal, Business Law, Vikas Publishing House, NewDelhi. 
2. Avtar Singh, Business Law, Eastern Book Company,  Lucknow. 
3. Ravinder Kumar, Legal Aspects of Business, Cengage Learning 
4. S N Maheshwari and SK Maheshwari, Business Law, National Publishing House,New 

Delhi. 
5. K. Rama Rao and Ravi S.P., Business Regulatory Framework., HPH 
6. N.D. Kapoor, Business Laws, Sultan Chand Publications. 
7. Sushma Arora, Business Laws, Taxmann Pulications. 
8. Akhileshwar Pathak, Legal Aspects of Business, McGraw Hill Education 
9. P C Tulsian and Bharat Tulsian, Business Law, McGraw Hill Education 
10. Sharma, J.P. and Sunaina Kanojia, Business Laws, Ane Books Pvt. Ltd., New Delhi 

Note: Latest edition of text books may be used. 

 
  



Bachelor of Commerce (B.Com.) 
Semester – I 

Course Title: Business Statistics Course code: 24COMBC103 

Total Contact Hours: 56 Course Credits: 4  
Internal Assessment Marks: 20  Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 

Course Outcomes: On successful completion of the course, the Students will be able to 
 Familiarize statistical data and descriptive statistics for business decision- making. 
 Comprehend the measures of variation and measures of skewness. 
 Demonstrate the use of probability and probability distributions in business. 
 Validate the application of correlation and regression in business decisions. 
 Show the use of index numbers in business. 

 

Unit Description Hours 
1 Statistical Data and Descriptive statistics: Nature and Classification of data: 

Univariate, bivariate and multivariate data; Measures of Central Tendency: 
Mathematical averages including arithmetic mean, properties and applications.  
Positional Averages - Mode and Median (including graphic determination). 

12 

2 Measures of Variation: and Skewness: Measures of Variation: absolute and 
relative.  Range, quartile deviation, mean deviation, standard deviation, and 
their coefficients, Properties of standard deviation/variance. Skewness: 
Meaning, Measurement using Karl Pearson and Bowley’s measures; concept of 
Kurtosis. 

12 

3 Probability Distributions: Theory of Probability. Approaches to the calculation 
of probability; Calculation of event Probabilities. Addition and multiplication 
laws of probability (Proof not required); Conditional probability and Bayes’ 
Theorem (Proof not required)- Expectation and variance of a random variable - 
Probability distributions - Binomial distribution: Probability distribution 
function, Constants, Shape, Fitting of binomial distribution - Poisson 
distribution: Probability function, (including  Poisson  approximation  to 
binomial distribution), Constants, Fitting of Poisson distribution - Normal 
distribution: Probability distribution function, Properties of normal curve, 
Simple problems. 

12 

4 Correlation and Regression Analysis: Correlation Analysis: Meaning of 
Correlation: - types of correlation- Positive and negative correlation-simple, 
partial, and multiple correlation. linear and Non-linear correlation and Scatter 
diagram, Pearson’s co-efficient of Correlation; Correlation and Probable error; 
Spearman’s Rank Correlation co-efficient. -problems. 
Regression Analysis: meaning and definition- regression lines, Regression 
equations and estimation; Properties of regression coefficients; Relationship 

10 



between Correlation and Regression coefficients- problems. 
5 Index Numbers: Meaning and uses of index numbers; Construction of index 

numbers: Fisher’s ideal index number with Time Reversal and Factor Reversal 
Tests. Construction of consumer price indices Using Aggregative Expenditure 
method and Family Budget method. 

10 

References 
1. Gupta, S.P., and Archana Agarwal. Business Statistics, Sultan Chand and Sons, New 

Delhi. 
2. Vohra N. D., Business Statistics, McGraw Hill Education. 
3. Gupta, S.C. Fundamentals of Statistics. Himalaya Publishing House. 
4. Anderson, Sweeney, and Williams, Statistics for Students of Economics and Business, 

Cengage Learning. 
5. Sen Chetty and Kapoor, Mathematical Statistics 
Note: Latest edition of text books may be used. 

 
 
  



 
 
 
 
 
 
 
 
 
 
 

Bachelor of Commerce (B.Com.) Curriculum Structure 
Semester – II 

Sl. 
No. 

Course 
Category 

Course Code Title of the Course 
Cre
dits 

Teaching 
Hours per 

Week 
Marks 

Durati
on of 

Exami
nation L T P IA SEE 

1 LC  Kannnada/Indian Language 3 3 -- -- 20 80 3 
2 LC  English 3 3 -- -- 20 80 3 
3 DCC 24COMBC204 Advanced Financial 

Accounting 
4 4 -- -- 20 80 3 

4 DCC 24COMBC205 Financial Management 4 4 -- -- 20 80 3 
5 DCC 24COMBC206 Investments – Return and 

Return Evaluation 
4 4 -- -- 20 80 3 

6 SEC 24COMBS202 Insurance Advisor/Agent 6 3 1 4 -- 100 1 
7 MC  Environmental Studies 2 2 -- -- 10 40 1.5 

Total Credits and Marks for the Second Semester 26    110 540  
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 



Bachelor of Commerce (B.Com.) 
Semester – II 

 
Course Title: Advanced Financial Accounting Course Code: 24COMBC204 
Total Contact Hours: 56 Course Credits: 4  
Internal Assessment Marks: 20 Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 
Course Outcomes: On successful completion of the course, the Students will be able to - 

 
 Compute the amount of claims for loss of stock and loss of profit. 
 Narrate various methods of accounting for hire purchase transactions. 
 Deal with the inter-departmental transfers and their accounting treatment. 
 Demonstrate various accounting treatments for dependent & independent branches. 
 Prepare financial statements from incomplete records. 

 

Unit Description Hours 
1 Insurance Claims for Loss of Stock and Loss of Profit: Introduction-Meaning of 

fire-computation of Claim for loss of stock- Computations of Claim for loss of 
Profit-Average Clause (Numerical Problems) 

10 

2 Hire Purchase Accounting: Introduction-Meaning, nature and features of hire 
purchase-difference between hire purchase and instalment- basic terminologies used 
in Hire Purchase Accounting, Ascertainment of Interest-Accounting for hire 
purchase transactions-Repossession (Numerical Problems) 

10 

3 Departmental Accounts: Introduction-meaning-advantages and disadvantages- 
Methods of departmental accounting - basis of allocation of common expenditure 
among different departments – types of departments-inter department transfer and its 
treatment (Numerical Problems) 

12 

4 Accounting for Branches: Introduction-difference between branch accounts and 
departmental accounts-types of branches-Accounting for dependent & independent 
branches (Numerical Problems) 
Foreign branches: Accounts for foreign branches-Techniques for foreign currency 
translation. (Theory only) 

12 

5 Conversion of Single Entry into Double Entry: Introduction - Meaning-Limitations 
of Single Entry System-Difference between Single entry and Double entry system -
Problems on Conversion of Single Entry into Double  Entry.(Numerical Problems) 

12 

References: 
1. J Madegowda and Inchara P M Gowda, Advanced Financial Accounting, Sapna Book House, 

Bengaluru 
2. B.S. Raman (2008), Financial Accounting Vol. I & II, United Publishers & Distributors 
3. S P Iyengar (2005), Advanced Accounting, Sultan Chand & Sons, Vol. 1. 
4. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, 

New Delhi. 
5. ICAI Study Materials on Principles & Practice of Accounting, Accounting and Advanced 



Accounting. 
6. Robert N Anthony, David Hawkins, Kenneth A. Merchant, (2017) Accounting: Text and 

Cases, McGraw-Hill Education. 
7. Charles T. Horngren and Donna Philbrick, (2013) Introduction to Financial Accounting, 

Pearson Education. 
8. J.R. Monga, Financial Accounting: Concepts and Applications. Mayur Paper Backs, New 

Delhi. 
9. Compendium of Statements and Standards of Accounting. The Institute of Chartered 

Accountants of India, New Delhi. 
Note: Latest edition of text books may be used. 

 
 



Bachelor of Commerce (B.Com.) 
Semester – II 

Course Title: Financial Management Course code: 24COMBC205 
Total Contact Hours: 56 Course Credits: 4  
Internal Assessment Marks: 20  Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 
Course Outcomes: On successful completion of the course, the Students will be able to - 

 
 Identify the role of financial managers effectively in an organization.  
 Apply the compounding and discounting techniques for time value of money.  
 Take investment decision with appropriate capital budgeting techniques for investment proposals. 
 Recognize the factors influencing the capital structure of an organization.  
 Estimate the working capital requirement for the smooth functioning of the business  

 

Unit Description Hours 
1 Introduction to Financial Management: Introduction – Meaning of Finance, Finance 

Function, Objectives of Finance function, Organization of Finance function - Meaning and 
definition of Financial Management; Goals of Financial Management, Scope of Financial 
Management, Functions of Financial Management, Role of Finance Manager in India. 
Financial planning-- Meaning –Need – Importance -Steps in financial Planning – Principles 
of a sound financial plan and Factors affecting financial plan.  

12 

2 Time Value of Money: Introduction – Meaning of time value of money - time preference of 
money- Techniques of time value of money: Compounding Technique - Future value of 
Single flow, Multiple flow and Annuity - Discounting Technique - Present value of Single 
flow, Multiple flow – and Annuity. Problems.  

10 

3 Financing Decision: Introduction - Meaning and Definition of Capital Structure, Factors 
determining the Capital Structure, Concept of Optimum Capital Structure, EBIT - EPS 
Analysis- Problems. Leverages: Meaning and Definition, Types of Leverages - Operating 
Leverage, Financial Leverage and Combined Leverages. Problems. 

12 

4 Investment Decision: Introduction - Meaning and Definition of Capital Budgeting, 
Features, Significance – Steps in Capital Budgeting Process. Techniques of Capital 
budgeting: Traditional Methods – Pay Back Period, and Accounting Rate of Return – DCF 
Methods: Net Present Value Internal Rate of Return and Profitability Index- Problems.  

12 

5 Working Capital Management: Introduction- Meaning and Definition, types of working 
capital, Operating cycle, Determinants of working capital needs – Estimation of working 
capital requirements. dangers of excess and inadequate working capital, Merits of adequate 
working capital, Sources of working capital. Cash Management, Receivable Management, 
and Inventory Management (Concepts only).  

10 

References 
1. I M Pandey, Financial management, Vikas Publications, New Delhi 
2. Abrish Guptha, Financial management, Pearson.  
3. Khan & Jain, Basic Financial Management, TMH, New Delhi. 
4. S N Maheshwari, Principles of Financial Management, Sulthan Chand & Sons, New Delhi.  
5. Chandra & Chandra D Bose, Fundamentals of Financial Management, PHI, New Delhi.  
6. Ravi M Kishore, Financial Management, Taxman Publications 
7. Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill.  

Note: Latest edition of text books may be used. 



Bachelor of Commerce (B.Com.) 
Semester – II 

Course Title: Investments – Return and Risk 
Analysis 

Course Code: 24COMBC206 

Total Contact Hours: 56 Course Credits: 4 
Internal Assessment Marks: 20 Duration of SEE: 3 hours 
Semester End Examination Marks: 80  

 

Pedagogy: Classroom Lectures, Tutorials, Group Discussion, Seminar, Case Studies, Field Work etc. 
Course Outcomes: On successful completion of the course, the students will be able to - 

 

 Explain the concept of investments, its features and various instruments. 
 Describe the functioning of secondary market in India. 
 Analyse risk and return and their relevance in purchasing and selling of securities. 
 Illustrate the valuation of securities and finding out the values for purchase and sale of securities. 
 Demonstrate the fundamental analysis to analyse the company for purchase and sale of securities and 

technical analysis for trading in the share market. 
 

Unit Description Hours 
1 Concept of Investment: Introduction - Investment: Attributes, Economic vs. Financial 

Investment, Investment and speculation, Features of a good investment, Investment Process. 
Financial Instruments: Money Market Instruments, Capital Market Instruments.  

7 

2 Fundamental Analysis: Fundamental analysis - EIC Frame Work, Global Economy, 
Domestic Economy, Business Cycles, Industry Analysis and Company Analysis. Valuation 
of Securities: Valuation of equity shares- no growth rate, normal growth rate and super 
normal growth rate. (Problems). 

12 

3 Risk and Return: Risk and Return Concepts: Concept of Risk, Types of Risk - Systematic 
risk, Unsystematic risk, Calculation of Risk and returns. Portfolio Risk and Return: 
Expected returns of a portfolio, Calculation of Portfolio Risk and Return. Problems. 

10 

4 Technical Analysis: Technical Analysis – Concept, Theories - Dow Theory, Eliot wave 
theory. Charts - Types, Trend and Trend Reversal Patterns. Mathematical Indicators – 
Moving averages, ROC, RSI. (Problems) 

8 

5 Portfolio Management: Portfolio Management: Meaning, Need, Objectives, process of 
Portfolio management, Selection of securities and Portfolio analysis. Construction of 
optimal portfolio using Sharpe’s Single Index Model. Portfolio Performance evaluation – 
Sharpe ratio and Treynor Ratio. (Problems) 

8 

References 
1. Bodie ZVI, Kane Alex, Marcus J Alan and Mohanty Pitabas., Investments, Tata McGraw Hill  
2. Sharpe F. William, Alexander J Gordon and Bailey V Jeffery, Investments, Prentice Hall of India  
3. Fischer E Donald and Jordan J Ronald., Security Analysis and Portfolio Management, Prentice Hall  
4. Kevin S., Portfolio Management, PHI, New Delhi. 
5. Punithavathy Pandian, Security Analysis and Portfolio Management, Vikas Publishing House 

6. Prasanna Chandra, Investment Analysis and Portfolio Management, Tata McGraw Hill  
Note: Latest edition of text books may be used. 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Question Paper Pattern for all Discipline Specific Core Courses (DSCs) 
_______________________________________________________________ 

SECTION – A 

This Section consists of One Question (Question No. 1) comprising of twelve sub-
questions (a to l). The student has to answer ten sub-questions. Each sub-question 

carries two marks (i.e., 10×2=20 marks). 

SECTION – B 

 This Section consists of Five Questions (Question No. 2 to 6). There shall be three 
numerical questions in case of quantitative papers. The student has to answer three 

questions. Each question carries five marks (i.e., 3×5=15 marks). 

SECTION – C 

 This Section consists of Five Questions (Question No. 7 to 11). There shall be three 
numerical questions in case of quantitative papers. The student has to answer three 

questions. Each question carries fifteen marks (i.e., 3×15=45 marks) 


