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M.A. II Semester Degree Examination, Sept./Oct. - 2024

JOURNALISM AND MASS COMMUNICATION

Advanced Advertising and Marketing Production

(NEP)

Time : 3 Hours Maximum Marks : 70

Note : Answer any five of the following questions with. Question No. 1 is compulsory.  All

questions carries equal marks.

À̧ÆZÀ£É : PÀqÁØAiÀÄ ¥Àæ±Éß À̧ASÉå 1 Ȩ́ÃjzÀAvÉ AiÀiÁªÀÅzÁzÀgÀÆ LzÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  J¯Áè ¥Àæ±ÉßUÀ½UÉ À̧ªÀiÁ£À
CAPÀUÀ¼ÀÄ

1. Define Advertising and explain its nature and scope. 14

eÁ»ÃgÁvÀ£ÀÄß ªÁåSÁå¤¹ ºÁUÀÆ CzÀgÀ À̧ÑgÀÆ¥À ªÀÄvÀÄÛ ªÁå¦ÛAiÀÄ£ÀÄß «ªÀj¹.

2. List the types of advertising and explain any two. 14

eÁ»ÃgÁw£À «zsÀUÀ¼À£ÀÄß ¥ÀnÖ ªÀiÁr.  AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ eÁ»ÃgÁvÀÄUÀ¼À£ÀÄß «ªÀj¹.

3. Trace the structure of an advertising agency. 14

eÁ»ÃgÁvÀÄ ̧ ÀA Ȩ́ÜAiÀÄ ̧ ÀAgÀZÀ£ÉAiÀÄ£ÀÄß awæ¹j.

4. Discuss the techniques of media mix. 14

ªÀiÁzsÀåªÀÄ «Ä±ÀætzÀ vÀAvÀæUÀ¼À£ÀÄß ZÀað¹.

5. Elaborate research as a decision making tool. 14

À̧A±ÉÆÃzsÀ£É JA§ÄzÀÄ MAzÀÄ ¤tðAiÀÄ ¥ÀæQæAiÉÄAiÀÄ ¸ÁzsÀ£À JA§ÄzÀ£ÀÄß « À̧Ûj¹ §gÉ¬Äj.

6. Explain the difference between classified and displayed advertising. 14

ªÀVðÃPÀÈvÀ ªÀÄvÀÄÛ ¥ÀæzÀ±ÀðPÀ eÁ»ÃgÁvÀÄUÀ¼À £ÀqÀÄ«£À ªÀåvÁå À̧ «ªÀj¹.

7. Write a note on events and sponsorships. 14

 PÁAiÀÄðPÀæªÀÄUÀ¼ÀÄ ªÀÄvÀÄÛ ¥ÁæAiÉÆÃdPÀvÀézÀ PÀÄjvÀÄ n¥ÀàtÂ §gÉ¬Äj.
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8. Answer the followings : 14

PÉ¼ÀV£ÀªÀÅUÀ½UÉ GvÀÛj¹ :

(a) Public service advertising

¸ÁªÀðd¤PÀ Ȩ́ÃªÁ eÁ»ÃgÁvÀÄ

(b) Wholesale

jAiÀiÁ¬Äw

(c) T.V. advertisement

n.«. eÁ»ÃgÁvÀÄ
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