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M.A. II Semester Degree Examination, Sept./Oct. - 2024
JOURNALISM AND MASS COMMUNICATION
Advanced Advertising and Marketing Production

(NEP)

Time : 3 Hours Maximum Marks : 70

Note : Answer any five of the following questions with. Question No. 1 is compulsory. All
questions carries equal marks.
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1. Define Advertising and explain its nature and scope. 14

m&wmé@)1 mémsa;% TONL ©3TT @mw m@g msogodamol NWOR.

2. List the types of advertising and explain any two. 14
2398e008T APNTI), Tt [TPA.  OIWRYTIVTIL ATW 0L TIDNTR, WTOX.

3. Trace the structure of an advertising agency. 14
20800 FOFOD HOTWHODT), wWSRO.

4. Discuss the techniques of media mix. 14
BRTI NJEOT FOTNTI), W A

5. Elaborate research as a decision making tool. 14

ROBREGS DOLTD 20T V0N BFOHOD TFT R0LITR, DFDY WTED.

6. Explain the difference between classified and displayed advertising. 14
BNEETZ 2B TTIFT 0LCTING TR 65@235 QDTOA.

7. Write a note on events and sponsorships. 14
FOODF TN 3B @o&me&ﬁ%ﬁ OB @35385 WBCWD.
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8. Answer the followings :

FINSHNIR LUI0N :

(a) Public service advertising
TOWE BT AT IDECTIB
(b) Wholesale
fsJevsnlowst:]
(c) T.V. advertisement
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