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B.A. VI Semester Degree Examination, Sept./Oct. - 2024

JOURNALISM

Advertising and Corporate Communication

(NEP)

Time : 2 Hours Maximum Marks : 60

PART - A / s̈ÁUÀ - J

Answer the following questions. 10x1=10

F PÉ¼ÀV£À ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.
1. Propaganda

AiÉÆÃfvÀ ¥ÀæZÁgÀ

2. House Journals

UÀÈºÀ ¥ÀwæPÉUÀ¼ÀÄ

3. Print Media

ªÀÄÄzÀæt ªÀiÁzsÀåªÀÄ

4. Prajavani

¥ÀæeÁªÁtÂ

5. P.R.O. long form.

¦.Dgï.N. « À̧Ûj¹.

6. A.I.R long form.

J.L.Dgï. « À̧Ûj¹j.

7. Digital Media

rfl¯ï ªÀiÁzsÀåªÀÄ

8. NEWS 1st

£ÀÆå¸ï ¥sÀ̧ ïÖ

9. Blogs

¨ÁèUïUÀ¼ÀÄ

10. Vishwavani Newspaper

«±ÀéªÁtÂ ¢£À¥ÀwæPÉ
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PART - B / s̈ÁUÀ - ©

Answer any four of the following questions. 4x5=20

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.

11. Explain types of Advertising.

eÁ»ÃgÁw£À «zsÀUÀ¼À£ÀÄß «ªÀj¹j.

12. Describe the Advertising Structure.

eÁ»ÃgÁvÀÄ ¸ÁA¹ÜPÀ gÀZÀ£ÉAiÀÄ£ÀÄß §gÉ¬Äj.

13. Explain the Corporate Communication Tools.

PÁ¥ÉÆÃðgÉÃmï ̧ ÀAªÀºÀ£ÀzÀ ¥ÀjPÀgÀUÀ¼À£ÀÄß «ªÀj¹j.

14. Explain corporate communication definition, nature and scope.

PÁ¥ÉÆÃðgÉÃmï À̧AªÀºÀ£ÀzÀ ªÁåSÁå£À, À̧égÀÆ¥À ªÀÄvÀÄÛ ªÁå¦ÛAiÀÄ£ÀÄß «ªÀj¹j.

15. Describe the characteristics of public relations officer.

¸ÁªÀðd¤PÀ À̧A¥ÀPÀð C¢üPÁjAiÀÄ UÀÄt®PÀëtUÀ¼À£ÀÄß «ªÀj¹j.

16. What is publicity ?  Write about difference between propaganda and public relations.

¥ÀæZÁgÀ JAzÀgÉÃ£ÀÄ ? AiÉÆÃfvÀ ¥ÀæZÁgÀ ºÁUÀÆ ¸ÁªÀðd¤PÀ À̧A¥ÀPÀð À̧A§AzsÀUÀ¼À £ÀqÀÄ«£À ªÀåvÁå À̧
§gÉ¬Äj.

PART - C / s̈ÁUÀ - ¹
Answer any three of the following questions. 3x10=30

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.

17. Explain the PRO qualification and responsibilities.

¸ÁªÀðd¤PÀ À̧A¥ÀPÀð C¢üPÁjAiÀÄ CºÀðvÉUÀ¼ÀÄ ºÁUÀÆ dªÁ¨ÁÝjUÀ¼À£ÀÄß «ªÀj¹j.

18. Explain the Advertising definition, nature and scope.

eÁ»ÃgÁw£À ªÁåSÁå£ÀUÀ¼ÀÄ, À̧égÀÆ¥À ªÀÄvÀÄÛ ªÁå¦ÛAiÀÄ£ÀÄß «ªÀj¹j.

19. Explain types of House Journals.

UÀÈºÀ ¥ÀwæPÉUÀ¼À «zsÀUÀ¼À£ÀÄß «ªÀj¹j.

20. Discuss the merits and demerits of advertising.

eÁ»ÃgÁw£À C£ÀÄPÀÆ®UÀ¼ÀÄ ªÀÄvÀÄÛ C£Á£ÀÄPÀÆ®UÀ¼À£ÀÄß ZÀað¹.

21. Describe the PR and Advertising code and ethics.

¸ÁªÀðd¤PÀ À̧A¥ÀPÀð ªÀÄvÀÄÛ eÁ»ÃgÁw£À ¤Ãw- À̧A»vÉUÀ¼À£ÀÄß «ªÀj¹j.
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