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B.B.A. VI Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT

DSE - Advertising and Media Management

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

Answer all the questions. 10x1=10

J¯Áè ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.

1. (a) What is an Advertising Budget ?

eÁ»ÃgÁvÀÄ §eÉmï JAzÀgÉÃ£ÀÄ ?

(b) What is Direct Mail ?

£ÉÃgÀ ªÉÄÃ¯ï JAzÀgÉÃ£ÀÄ ?

(c) What is Promotion Mix ?

¥ÀæZÁgÀ «Ä±Àæt JAzÀgÉÃ£ÀÄ ?

(d) What is copy writing ?

£ÀPÀ®Ä §gÀªÀtÂUÉ JAzÀgÉÃ£ÀÄ ?

(e) What is media research ?

ªÀiÁzsÀåªÀÄ À̧A±ÉÆÃzsÀ£É JAzÀgÉÃ£ÀÄ ?

(f) What is internet advertising ?

CAvÀÀeÁð® eÁ»ÃgÁvÀÄ JAzÀgÉÃ£ÀÄ ?

(g) What is window display ?

«AqÉÆÃ ¥ÀæzÀ±Àð£À JAzÀgÉÃ£ÀÄ ?

(h) What is viral marketing ?

ªÉÊgÀ̄ ï ªÀiÁgÀÄPÀmÉÖ JAzÀgÉÃ£ÀÄ ?

(i) What is client agency ?

UÁæºÀPÀ KeÉ¤ì JAzÀgÉÃ£ÀÄ ?

(j) AIDA expand.

AIDA « À̧ÛgÀuÉ.
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions. 4x5=20

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.
2. What are the functions of advertising ?

eÁ»ÃgÁw£À PÁAiÀÄðUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

3. Role of advertising in India’s Economic Development.

s̈ÁgÀvÀzÀ DyðPÀ C©üªÀÈ¢ÞAiÀÄ°è eÁ»ÃgÁw£À ¥ÁvÀæ.

4. Explain the structure of an ad-agency.

eÁ»ÃgÁvÀÄ ̧ ÀA Ȩ́ÜAiÀÄ gÀZÀ£ÉAiÀÄ£ÀÄß «ªÀj¹.

5. Explain advertising as an element of marketing mix.

ªÀiÁgÀÄPÀmÉÖAiÀÄ «Ä±ÀætzÀ MAzÀÄ CA±ÀªÁV eÁ»ÃgÁvÀ£ÀÄß «ªÀj¹.

6. Write a brief note about target group advertising.

UÀÄj UÀÄA¥ÀÅ eÁ»ÃgÁw£À §UÉÎ À̧AQë¥ÀÛ n¥ÀàtÂ §gÉ¬Äj.

7. What is the process of communication ?

À̧AªÀºÀ£À ¥ÀæQæAiÉÄ JAzÀgÉÃ£ÀÄ ?

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. 3x10=30

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.
8. What is media planning ?  Explain the steps in media planning.

ªÀiÁzsÀåªÀÄ AiÉÆÃd£É JAzÀgÉÃ£ÀÄ ? ªÀiÁzsÀåªÀÄ AiÉÆÃd£ÉAiÀÄ°è£À ºÀAvÀUÀ¼À£ÀÄß «ªÀj¹.

9. Discuss the different types of Internet advertising.

CAvÀeÁð® eÁ»ÃgÁw£À ¥Àæw PÀÆ® ¥ÀæPÁgÀUÀ¼À£ÀÄß ZÀað¹.

10. What are the merit and demerits of newspaper publicity ?

¥ÀwæPÉAiÀÄ ¥ÀæZÁgÀzÀ CºÀðvÉ ªÀÄvÀÄÛ zÉÆÃµÀUÀ¼ÉÃ£ÀÄ ?

11. Various types of testing - pre and post testing.

¥ÀjÃPÉëAiÀÄ ¥ÀÇªÀð ªÀÄvÀÄÛ £ÀAvÀgÀzÀ ««zsÀ jÃwAiÀÄ ¥ÀjÃPÉëUÀ¼ÀÄ.

12. Discuss the methods for determining advertising budget.

eÁ»ÃgÁvÀÄ §eÉÃmï C£ÀÄß ¤zsÀðj À̧ÄªÀ «zsÁ£ÀUÀ¼À£ÀÄß ZÀað¹.
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