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MANAGEMENT

DSC-4 : Marketing Management
(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Answer all the sections.

BRLT 1 DER DGRNNEIR GVIOR0.

SECTION - A / Q30 — &

Answer the following sub-questions. Each sub-question carries one mark. 10x1=10
83 YNT WT-TI NN WZOR0. TSOIROT WT-TFOIN WO WOTBI), BROVTZT.

1. (a) What do you understand from product concept of marketing ?
BRBFLIONT LVIT T TOFOZOD WTPF [T, WIOWD.

(b) What is social medial marketing ?
TORIOR3 mzsém RWIRFFLIONT 0TI ?

(c) Give the meaning of Marketing Environment.
SRIFLWON' TORTT WFPF ST, WTON0.

(d) What do you mean by marketing intermediaries ?

BB EI0N DBBIFNY OTFDR, BOND.

(e) Give the meaning of market targeting.

BIRTTE LONF 0TS OPEBIY, WTBOND.

(f) Define the buyer decision making process.
200eQTOTS IF T IRTIRWHE JFodh 0wTesd ?

(g) Define product line with an example.
NI, TeBOD VTFRZ, LWTOBTFHO3LODN 2TAUD.

(h) Define Branding.
LIROROTY O, TAITVAR.

(i) Define personal selling.

desofoiﬁ BRTIT SFE I, WTBOND.

(j) What do you mean by advertising ?
2308eTOTRY, WAITVAR.
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SECTION - B / Q%R — D

Answer any four of the following questions. Each question carries 5 marks. 4x5=20
33 PN C350YHTORTR S @%ﬁ@?ﬁ SVZOR0. Eetloviolelav @%ofm T @O%ﬁ%ﬁ@% ﬁ!aoﬁbdazid.

2. Briefly explain the different approaches to marketing.
WIRFELIONS WG @mﬁﬁ@&el mgﬁmﬁ DWORO.

3. Briefly discuss about the elements of micro environment of marketing firm.
Bovdreon’ Beg TORTT WOINT wij FO3ToN LWOAD.

4. Discuss about the reasons for new product failure.

NOFS) NII NG desa@écs TOONY 27} 33FR0.

5. Explain briefly about buying decision process.
2D0eD JTOFT THONOD 27} FOFT=ION DWORD.

6. What are the factors influencing pricing policy, briefly explain.
23S Qedod Fed Tegowm WETT WOINY Wiy WOFTmoN WTCWD.

7. Give the meaning and significance of promotion.

TIOONG OTE D) DTIT 7§ 2TAWO.

SECTION - C / Q%on — 2

Answer any three of the following questions. Each question carries 10 marks.
83 BYNT CIRYTRWTR SR TJNOR YZOX0. TSRO TJOMW Y WOTNYI, BROOIITT.

8. Explain different concepts of marketing in detail. 3x10=30
VRTINS DT TOTO[NY Wi} DT|ORD.

9. Discuss in detail about the macro environmental factors of firm’s marketing
Environment.

BRBLE [HIFWON" TORTT WOINYDY, WTOD.

10. Discuss in detail about different bases of segmenting consumer markets.
m®©sT mdas%osmi QRPVTL QOB @&35‘% QLOING a)rﬁ\ WBCWD.

11. Give an account of new product development process.
TRA YOI, BRFO TFOBOD i 2TCO.

12. Discuss about the factors affecting the selection of channels of distribution.

NITTHO I NS e;so:"x%oda 203 TOTHOTD WeT O3NS wﬁ\ 2323F A,
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