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II Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT

Retail Management

(NEP-OE-II)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

1. Answer the following questions.  Each question carries one mark. 10x1=10

PÉ¼ÀV£À ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
(a) Define Retailing.

a®ègÉ ªÁå¥ÁgÀªÀ£ÀÄß ªÁåSÁå¤¹.
(b) What is Retail Location ?

a®ègÉ À̧Ü¼À JAzÀgÉÃ£ÀÄ ?
(c) Give the meaning of Retail Pricing.

a®ègÉ É̄̈ ÉAiÀÄ CxÀðªÀ£ÀÄß ¤Ãr.
(d) What is Retail promotion ?

a®ègÉ ªÁå¥ÁgÀ ¥ÀæZÁgÀ JAzÀgÉÃ£ÀÄ ?
(e) Write the meaning of Retail store audit.

a®ègÉ CAUÀr É̄PÀÌ¥Àj±ÉÆÃzsÀ£ÉAiÀÄ CxÀðªÀ£ÀÄß §gÉ¬Äj.
(f) State the social responsibility aspects in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è ¸ÁªÀiÁfPÀ ºÉÆuÉUÁjPÉAiÀÄ CA±ÀUÀ¼À£ÀÄß w½¹.
(g) What is E-Commerce ?

E-PÁªÀÄ¸ïð JAzÀgÉÃ£ÀÄ ?
(h) What is meant by direct marketing ?

£ÉÃgÀ ªÁå¥ÁgÉÆÃzÀåªÀÄzÀ CxÀðªÉÃ£ÀÄ ?
(i) What is Mom and Pop shops ?

Mom ªÀÄvÀÄÛ Pop CAUÀrUÀ¼ÀÄ JAzÀgÉÃ£ÀÄ ?
(j) What is relationship marketing in retailing ?

a®ègÉ ªÁå¥ÁgÀzÀ°è À̧A§AzsÀ ªÀiÁPÉðnAUï JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

2. Explain the recent trends in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è£À EwÛÃa£À ¥ÀæªÀÈwÛUÀ¼À£ÀÄß «ªÀj¹.

3. What are the problems of Indian retailing ?  Explain.

s̈ÁgÀwÃAiÀÄ a®ègÉ ªÁå¥ÁgÀzÀ À̧ªÀÄ Ȩ́åUÀ¼ÉÃ£ÀÄ ?  «ªÀj¹.

4. Explain in detail the different techniques of retail location.

a®ègÉ À̧Ü¼ÀzÀ ««zsÀ vÀAvÀæUÀ¼À£ÀÄß «ªÀgÀªÁV «ªÀj¹.

5. Explain the duties and responsibilities of store manager.

CAUÀr ªÀåªÀ̧ ÁÜ¥ÀPÀgÀ PÀvÀðªÀåUÀ¼ÀÄ ªÀÄvÀÄÛ dªÁ¨ÁÝjUÀ¼À£ÀÄß «ªÀj¹.

6. Explain the factors influencing the retail pricing in detail.

a®ègÉ ªÁå¥ÁgÀzÀ°è É̄̈ É ¤UÀ¢¥Àr À̧Ä«PÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

7. What are the retail promotion strategies ?  Explain.

a®ègÉ ¥ÀæZÁgÀzÀ vÀAvÀæUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?  «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries ten marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. What is retailing ?  Explain the advantages and disadvantages of retailing.

a®ègÉ ªÁå¥ÁgÀ JAzÀgÉÃ£ÀÄ ?  a®ègÉ ªÁå¥ÁgÀzÀ C£ÀÄPÀÆ®UÀ¼ÀÄ ªÀÄvÀÄÛ C£Á£ÀÄPÀÆ®UÀ¼À£ÀÄß «ªÀj¹.

9. Discuss in detail the different types of retailers.

««zsÀ jÃwAiÀÄ a®ègÉ ªÁå¥ÁjUÀ¼À §UÉÎ «ªÀgÀªÁV ZÀað¹.

10. Explain the factors affecting on the retail location.

a®ègÉ À̧Ü¼ÀzÀ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

11. Discuss briefly the retail pricing strategies.

a®ègÉ É̄̈ É vÀAvÀæUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV ZÀað¹.

12. Explain in detail the importance of relationship marketing in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è À̧A§AzsÀ ªÀiÁPÉðnAUï£À ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀgÀªÁV «ªÀj¹.
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3x10=30


