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BA/B.Com/B.Sc./B.Sc.(GMT)/BBA/BBM/BCA/BSW/IMBA/BHM
II Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT
Retail Management
(NEP-OE-II)

Time : 2 Hours Maximum Marks : 60

SECTION - A / Q%0 — &

1. Answer the following questions. Each question carries one mark. 10x1=10
3ENT TIROR QUZOR. TS TF 03N WO WOTTI, TBRONTITT.
(a) Define Retailing.

BT WWIWTB, WAV
(b) What is Retail Location ?
2893 ﬁ@eé R0TTe 2
(c) Give the meaning of Retail Pricing.
28008 BWS0H OPEBI, VeR.
(d) What is Retail promotion ?
2803 mémd T30 QOTITED ?
(e) Write the meaning of Retail store audit.
WYT ©ONR SFTOZRFIOD WFF I, WIOWO.
(f) State the social responsibility aspects in retailing.
BT DVTPTTY FOTPLT BRFBMWOTOD WOINTR, S9A.
(g) What is E-Commerce ?
Q-BOTTE DOTTE ?
(h) What is meant by direct marketing ?
3ea mémdraecsémd OTEREI ?
(i) What is Mom and Pop shops ?
Mom &3> Pop @ONRANRY 20T3ed 9
(j) What is relationship marketing in retailing ?

2893 TOTPTTY OWOT BIVFF IO 0TTEZ 2
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SECTION - B / Qo0 —

Answer any four of the following questions. Each question carries five marks.

BENT O330TYTRTTR SRS TIAOR YOO, TG TJOIW VT LOIRTI, BROOTIT. 4x5=20

2. Explain the recent trends in retailing.
BQYT ITPTBYT eI T3 INYI, DWOA.

3. What are the problems of Indian retailing ? Explain.
2500&e0d 8YT mémdcj xmﬂsﬁ@ﬁem 2 QWOX.

4. Explain in detail the different techniques of retail location.

8T ﬁ@%ftj DT FOFNFD), WWTON DWOR.

5. Explain the duties and responsibilities of store manager.
Slelate) wésm@asd TSE W ) 0L ONTT, DTOA.

6. Explain the factors influencing the retail pricing in detail.

2893 mémdcﬁeg 2303 INOTBRONBZOD e B[O DTV @0@571%3530{ QTOA.

7. What are the retail promotion strategies ? Explain.

BT T3TT BoNWD 03R)FR) ?  DWOA.

SECTION - C / &30 — 2

Answer any three of the following questions. Each question carries ten marks.
TSNS O3NR)TORTR TRTD @%ﬁ@ﬁ YOBOR. T Eg%od)a =2 @o%ﬁ@&b& MOQ&:iC’i.

3x10=30
8. What is retailing ? Explain the advantages and disadvantages of retailing. X

2893 mémd QOTTe 7 WYT mémdcs DRTHON T WTIRFRONTI, WTOA.

9. Discuss in detail the different types of retailers.
DAG 0ed0D BYT WIONT W7} DW[TToN 3WF R.

10. Explain the factors affecting on the retail location.
28T x@eécﬁ W06 TOTIR WETT WOBNYTY, DWOR.

11. Discuss briefly the retail pricing strategies.
WYT 35S BoINT, FOFTeooN 2IF X

12. Explain in detail the importance of relationship marketing in retailing.
WYV TITPTTBY FOWOF BPIFLON'S TWBNDIONT, VBTN LB/OA.
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