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B.B.A. VI Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT

Retail Operations Management

(NEP)
Time : 2 Hours Maximum Marks : 60

Note : Answer all questions.

À̧ÆZÀ£É : J¯Áè ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.

SECTION - A / « s̈ÁUÀ - J

1. Answer the following sub-questions, each sub-question carries one mark. 10x1=10

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

(a) Define International Retailing.

CAvÀgÁ¶ÖçÃAiÀÄ a®ègÉ ªÁå¥ÁgÀªÀ£ÀÄß ªÁåSÁå¤¹j.

(b) Name any two popular retail store brands of India.

s̈ÁgÀvÀzÀ AiÀiÁªÀÅzÉÃ JgÀqÀÄ d£À¦æAiÀÄ a®ègÉ CAUÀr ¨ÁæAqïUÀ¼À£ÀÄß ºȨ́ Àj¹j.

(c) What do you mean by retail mix ?

a®ègÉ ªÁå¥ÁgÀzÀ «Ä±Àæt (mix) £À CxÀðªÀ£ÀÄß §gÉ¬Äj.

(d) Who are Retail Aggregators ?

a®ègÉ À̧AUÀæºÀPÁgÀgÀÄ JAzÀgÉ AiÀiÁgÀÄ ?

(e) Give the meaning of Visual Merchandising.

zÀÈ±Àå ªÀÄZÀðAqÉÊ¹AUï JAzÀgÉÃ£ÀÄ ?

(f) Define Private Label.

SÁ À̧V É̄Ã§¯ï JAzÀgÉÃ£ÀÄ ?

(g) Give the definition of Merchandise Planning.

ªÀÄZÀðAqÉÊ¸ï AiÉÆÃd£ÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.

(h) What do you mean by Merchandise Sourcing ?

ªÀÄZÀðAqÉÊ¸ï ̧ ÉÆÃ¹ðAUï JAzÀgÉÃ£ÀÄ ?

(i) Define Category Management.

ªÀUÀð ¤ªÀðºÀuÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.

(j) What is Routine Category ?

ªÁrPÉAiÀÄ ªÀUÀð JAzÀgÉÃ£ÀÄ ?

No. of Printed Pages : 2

!21BBA6E3RM221BBA6E4FRM2!



221BBA6E3RM2/21BBA6E4FRM2

!21BBA6E3RM221BBA6E4FRM2!

SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions. Each question carries five marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

2. Explain recent trends in retailing.

a®ègÉ ªÁå¥ÁgÀzÀ°è EwÛaÃ£À ¥ÀæªÀÈwÛUÀ¼À£ÀÄß «ªÀj¹j.

3. Discuss the phases of growth of retail markets.

a®ègÉ ªÀiÁgÀÄPÀmÉÖAiÀÄ ̈ É¼ÀªÀtÂUÉAiÀÄ ºÀAvÀUÀ¼À£ÀÄß «ªÀj¹j.

4. Briefly explain the different types of retail customers.

««zsÀ jÃwAiÀÄ a®ègÉ ªÁå¥ÁgÀzÀ UÁæºÀPÀgÀ §UÉÎ «ªÀj¹.

5. Briefly explain the process of Merchandise Planning.

À̧gÀPÀÄUÀ¼À ªÀÄZÀðAqÉÊ¸ï AiÉÆÃd£ÉAiÀÄ §UÉÎ «ªÀj¹j.

6. Write about the retail pricing policies.

a®ègÉ ªÁå¥ÁgÀzÀ É̄̈ É ¤ÃwUÀ¼À §UÉÎ §gÉ¬Äj.

7. What are different kinds of categories ?  Give examples.

««zsÀ jÃwAiÀÄ a®ègÉ ªÀUÀðUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ, GzÁºÀgÀuÉAiÉÆA¢UÉ «ªÀj¹j ?

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions. Each question carries ten marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. Discuss in detail about different types of retailers.

««zsÀ jÃwAiÀÄ a®ègÉ ªÁå¥ÁjUÀ¼À£ÀÄß «ªÀj¹.

9. Explain about multi channel retailing with examples.

§ºÀÄZÁ£À̄ ï a®ègÉ ªÁå¥ÁgÀzÀ §UÉÎ GzÁºÀgÀuÉAiÉÆA¢UÉ «ªÀj¹j.

10. Write about store location strategy.

a®ègÉ CAUÀrAiÀÄ À̧Ü¼À DAiÉÄÌAiÀÄ vÀAvÀæzÀ §UÉÎ «ªÀj¹j.

11. Explain about function of buying for different types of organizations.

««zsÀ jÃwAiÀÄ ̧ ÀA Ȩ́ÜUÀ¼À RjÃ¢ À̧ÄªÀ PÁAiÀÄð«zsÁ£ÀzÀ §UÉÎ «ªÀj¹j.

12. Explain the process of measuring category performance.

a®ègÉ ªÁå¥ÁgÀzÀ ªÀUÀðUÀ¼À PÁAiÀÄðPÀëªÀÄvÉAiÀÄ£ÀÄß C¼ÉAiÀÄÄªÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß «ªÀj¹j.
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4x5=20

3x10=30


