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B.B.A. V Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT

Consumer Behaviour

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

Answer the following questions.  Each question carries one mark. 10x1=10

F PÉ¼ÀV£À ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

1. (a) What is Consumer Behaviour ?

UÁæºÀPÀgÀ £ÀqÀªÀ½PÉ JAzÀgÉÃ£ÀÄ ?

(b) Define market segmentation in marketing.

ªÀiÁPÉðnAUï£À°è ªÀiÁgÀÄPÀmÉÖ « s̈ÁUÀªÀ£ÀÄß «ªÀj¹.

(c) What is Culture ?

À̧A À̧Ìøw JAzÀgÉÃ£ÀÄ ?

(d) What is family influence ?

PÀÄlÄA§zÀ ¥Àæ̈ sÁªÀ JAzÀgÉÃ£ÀÄ ?

(e) Who is opinion leader ?

C©ü¥ÁæAiÀÄ £ÁAiÀÄPÀ AiÀiÁgÀÄ ?

(f) Give the meaning of group dynamics.

UÀÄA¥ÀÅ qÉÊ£Á«ÄPïì£À CxÀðªÀ£ÀÄß ¤Ãrj.

(g) What is Consumer Perception ?

UÁæºÀPÀgÀ UÀæ»PÉ JAzÀgÉÃ£ÀÄ ?

(h) Define motivation.

¥ÉæÃgÀuÉAiÀÄ£ÀÄß «ªÀj¹j.

(i) What is perception ?

UÀæ»PÉ JAzÀgÉÃ£ÀÄ ?

(j) Expand WOM.

WOM C£ÀÄß « À̧Ûj¹j.
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries 5 marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÉÃ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßAiÀÄÄ 5 CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
2. Explain the characteristics of consumer behaviour.

UÁæºÀPÀgÀ ªÀvÀð£ÉAiÀÄ UÀÄt®PÀëtUÀ¼À£ÀÄß «ªÀj¹.

3. State the NICOSIA model in consumer behaviour.

UÁæºÀPÀgÀ £ÀqÀªÀ½PÉAiÀÄ°è NICOSIA ªÀiÁzÀjAiÀÄ£ÀÄß w½¹.

4. Explain the consumer research process in detail.

UÁæºÀPÀgÀ À̧A±ÉÆÃzsÀ£Á ¥ÀæQæAiÉÄAiÀÄ£ÀÄß «ªÀgÀªÁV «ªÀj¹.

5. Explain the importance of consumer behaviour.

UÁæºÀPÀgÀ £ÀqÀªÀ½PÉAiÀÄ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹.

6. Define memory and state types of memory.

ªÉÄªÉÆj ªÀÄvÀÄÛ ªÉÄªÉÆjAiÀÄ ¹ÜwAiÀÄ ¥ÀæPÁgÀUÀ¼À£ÀÄß «ªÀj¹.

7. Explain the consumerism in India.

s̈ÁgÀvÀzÀ°è£À UÁæºÀQÃPÀgÀtªÀ£ÀÄß «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries 10 marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÉÃ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥ÀæwAiÉÆAzÀÄ ¥Àæ±ÉßAiÀÄÄ 10 CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. Briefly explain Market Segmentation and Consumer Behaviour.

ªÀiÁgÀÄPÀmÉÖ « s̈ÁUÀ ªÀÄvÀÄÛ UÁæºÀPÀgÀ £ÀqÀªÀ½PÉAiÀÄ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

9. Briefly explain the diffusion of innovation process.

£Á«Ã£ÀåvÉ ¥ÀæQæAiÉÄAiÀÄ ¥Àæ̧ ÀgÀtªÀ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

10. What are the reasons for growth of Consumerism in India ?

s̈ÁgÀvÀzÀ°è UÁæºÀQÃPÀgÀtzÀ ̈ É¼ÀªÀtÂUÉUÉ PÁgÀtUÀ¼ÉÃ£ÀÄ ?

11. What are the types of Reference group briefly explain.

G É̄èÃR UÀÄA¦£À ¥ÀæPÁgÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ JA§ÄzÀ£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

12. What are the current trends in consumer behaviour ?

UÁæºÀPÀgÀ ªÀvÀð£ÉAiÀÄ°è ¥Àæ̧ ÀÄÛvÀ ¥ÀæªÀÈwÛUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?
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4x5=20

3x10=30


