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Consumer Behaviour
(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / Qo0 — &

Answer the following questions. Each question carries one mark. 10x1=10

83 BYNT TJNOR WVBOX. T T 00N WO WOTII, TRODTOTT.

1. (a) What is Consumer Behaviour ?

Mo®3T SBRPE 20TTeRD 2

(b) Define market segmentation in marketing.
BoRBFEIONTDY BIPTVTEY DLWNTI, DBWOR.

(c) What is Culture ?
mxé@@ ROTTE ?

(d) What is family influence ?
BEROWT TPO® R0TTE ?

(e) Who is opinion leader ?

WPTPVOH Jo0NT 03T ?

(f) Give the meaning of group dynamics.
o) dém&aszs VPEBI, VeRO.

(g What is Consumer Perception ?
MO®IT N 0TI ?

(h) Define motivation.
ajed%oi)m% QDTOR0.

(i) What is perception ?
Nn&d Q0wTe 2

() Expand WOM.
WOM Q:Dc\'bo1 DFORD.
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10.

11.

12.

SECTION - B / Q%R — D

Answer any four of the following questions. Each question carries 5 marks.

2 $9NT cImTPe TR, TINOK WI0L. BE TOI 5 WOBNTRY, BROODLIT.

Explain the characteristics of consumer behaviour.

MBIT TIJEIOD MEOTENT, WTOA.

State the NICOSIA model in consumer behaviour.

Mo®3T SBRYE0DY NICOSIA BPTOCRT, SPA.

Explain the consumer research process in detail.

REI0 FodeeTT BIoHODI, VFTTOA QTOR.

Explain the importance of consumer behaviour.

RET TERVIOD TOBVDICH, DFOA.

Define memory and state types of memory.

DRRO B3 HBROCH 430D JFOHL, HFOA.

Explain the consumerism in India.

$OUBBYT MOTBEITLORWRY, VWOR.

SECTION - C / Q%on — &

4x5=20

Answer any three of the following questions. Each question carries 10 marks.

2 39N SImPe IR TINIR W30, TBOILOT BBOI 10 WOIRTRD, BROOILIT.

Briefly explain Market Segmentation and Consumer Behaviour.

BT QTN DT MOBIT ITBYFONT, BOFTON DTOA.

Briefly explain the diffusion of innovation process.
me‘bmﬁ TFoHoD @568@58’%\ Soﬁagmﬂ QDTOA.

What are the reasons for growth of Consumerism in India ?

GRTBTY Mo®Ee3TT WYTENRN Fo0NRTET ?

What are the types of Reference group briefly explain.
PLeD THOLT TFOONW O3B DOLVTI), ROZTION DWOA.

What are the current trends in consumer behaviour ?

MBIC BIFS0HY T IR IMH IR ?
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3x10=30



