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B.B.A. V Semester Degree Examination, Sept./Oct. - 2024

MANAGEMENT

Fundamentals of Retail Management (Elective)

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A/« s̈ÁUÀ - J

Answer the following sub-questions.  Each sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
1. (a) Who is an Independent Retailer ?

EAr¥ÉAqÉAmï jmÉÃ®gï JAzÀgÉ AiÀiÁgÀÄ ?

(b) Define “Customer Satisfaction”.

“UÁæºÀPÀgÀ vÀÈ¦Û”AiÀÄ£ÀÄß ªÁåSÁå¤¹.

(c) What do you mean by “Inventory Management” ?

“zÁ¸ÁÛ£ÀÄ ¤ªÀðºÀuÉ”AiÀÄ CxÀðªÉÃ£ÀÄ ?

(d) What is e-retailing ?

E-jmÉÃ°AUï JAzÀgÉÃ£ÀÄ ?

(e) What does “Customer Database Management System” mean ?

“UÁæºÀPÀgÀ qÉÃmÁ É̈Ã¸ï ¤ªÀðºÀuÁ ªÀåªÀ̧ ÉÜ”AiÀÄ CxÀðªÉÃ£ÀÄ ?

(f) What is Risk Analysis in a Business Plan ?

ªÁå¥ÁgÀ AiÉÆÃd£ÉAiÀÄ°è C¥ÁAiÀÄzÀ «±ÉèÃµÀuÉ JAzÀgÉÃ£ÀÄ ?

(g) What do you mean by “Markdown Pricing” ?

“ªÀiÁPïðqË£À É̄̈ É”AiÀÄ CxÀðªÉÃ£ÀÄ ?

(h) Expand PLC and EDI.

PLC ªÀÄvÀÄÛ EDI C£ÀÄß « À̧Ûj¹.

(i) Mention any one factor influencing pricing in retailing ?

jmÉÃ°AUï ªÁå¥ÁgÀzÀ°è É̄̈ ÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ AiÀiÁªÀÅzÉÃ MAzÀÄ CA±ÀªÀ£ÀÄß §gÉ¬Äj.

(j) What does FDI stands for ?

FDI JAzÀgÉÃ£ÀÄ ?
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SECTION - B/« s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
2. What is Pricing and What are the factors Influencing Pricing ?

É̄̈ É JAzÀgÉÃ£ÀÄ ªÀÄvÀÄÛ AiÀiÁªÀ CA±ÀUÀ¼ÀÄ É̄̈ ÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄvÀÛzÉ ?

3. Write a short notes on Retail Accounting and Cash Management.

jmÉÃ¯ï CAPËAnAUï ªÀÄvÀÄÛ PÁå±ï ¤ªÀðºÀuÉAiÀÄ PÀÄjvÀÄ n¥ÀàtÂ §gÉ¬Äj.

4. What are the factors which can be considered in preparing business plan ?

ªÁå¥ÁgÀ AiÉÆÃd£ÉAiÀÄ£ÀÄß ¹zÀÝ¥Àr À̧ÄªÁUÀ ¥ÀjUÀtÂ̧ À§ºÀÄzÁzÀ CA±ÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

5. Explain the different types of Retail Ownership with examples.

GzÁºÀgÀuÉAiÉÆA¢UÉ ««zsÀ jÃwAiÀÄ jmÉÃ¯ï ªÀiÁ°ÃPÀvÀéªÀ£ÀÄß «ªÀj¹.

6. What are the factors influencing the store location and its importance in

Retail Management ?

jmÉÃ¯ï ¤ªÀðºÀuÉAiÀÄ°è CAUÀrAiÀÄ À̧Ü¼ÀzÀ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ªÀÄvÀÄÛ CzÀgÀ
¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß §gÉ¬Äj.

7. Write a note on HRM in Retailing.

jmÉÃ°AUï ªÁå¥ÁgÀzÀ°è HRM PÀÄjvÀÄ n¥ÀàtÂ §gÉ¬Äj.

SECTION - C/« s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼À£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

8. Discuss in detail the factors influencing the growth of retail business in India.

s̈ÁgÀvÀzÀ°è jmÉÃ¯ï ªÁå¥ÁgÀzÀ É̈¼ÀªÀtÂUÉAiÀÄ ªÉÄÃ É̄ ¥Àæ̈ sÁªÀ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀgÀªÁV ZÀað¹.

9. Explain the Legal and Ethical issues in Retailing.

jmÉÃ¯ï ªÁå¥ÁgÀzÀ PÁ£ÀÆ£ÀÄ ªÀÄvÀÄÛ £ÉÊwPÀ À̧ªÀÄ Ȩ́åUÀ¼À£ÀÄß «ªÀj¹.

10. Explain in detail different business models in Retailing.

jmÉÃ¯ï ªÁå¥ÁgÀzÀ°è ««zsÀ ªÀåªÀºÁgÀ ªÀiÁzÀjUÀ¼À£ÀÄß «ªÀj¹.

11. Explain the Role of IT in Transforming Retail Industry in India.

s̈ÁgÀvÀzÀ°è jmÉÃ¯ï GzÀåªÀÄªÀ£ÀÄß ¥ÀjªÀwð À̧ÄªÀ°è IT ¥ÁvÀæªÀ£ÀÄß «ªÀj¹.

12. Examine the Elements of Retail Marketing Mix and their Contribution.

jmÉÃ¯ï ªÁå¥ÁgÀzÀ°è «Ä±ÀætzÀ CA±ÀUÀ¼À£ÀÄß ªÀÄvÀÄÛ CªÀÅUÀ¼À PÉÆqÀÄUÉAiÀÄ£ÀÄß ¥ÀjÃQë¹ §gÉ¬Äj.
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