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B.Com. V Semester Degree Examination, Sept./Oct. - 2024

COMMERCE

Retail Management

(NEP)

Time : 2 Hours Maximum Marks : 60

Note : Answer all the sections according to internal choices.

SECTION - A / « s̈ÁUÀ - J

Answer the following sub-questions.  Each sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
1. (a) What do you mean by retail life cycle ?

a®ègÉ ªÁå¥ÁgÀzÀ fÃªÀ£À ZÀPÀæ JAzÀgÉÃ£ÀÄ ?

(b) What is value added service ?

ªÀiË®åªÀ¢üðvÀ ̧ ÉÃªÉ JAzÀgÉÃ£ÀÄ ?

(c) What is buyers motive ?

RjÃ¢zÁgÀgÀ RjÃ¢ ¥ÉæÃgÀuÉ JAzÀgÉÃ£ÀÄ ?

(d) What is consumer behaviour ?

UÁæºÀPÀgÀ ªÀvÀð£É JAzÀgÉÃ£ÀÄ ?

(e) What is customer service ?

UÁæºÀPÀgÀ Ȩ́ÃªÉ JAzÀgÉÃ£ÀÄ ?

(f) What is product mix ?

ªÀ̧ ÀÄÛ «Ä±Àæt JAzÀgÉÃ£ÀÄ ?

(g) What is promotion ?

¥ÀæªÀvÀð£É JAzÀgÉÃ£ÀÄ ?

(h) What is on-line shopping ?

D£ï- É̄Ê£ï ±Á¦AUï JAzÀgÉÃ£ÀÄ ?

(i) What is Bar-coding ?

¨ÁgïPÉÆÃrAUï JAzÀgÉÃ£ÀÄ ?

(j) What is Retail Management ?

a®ègÉ ªÀåªÀ̧ ÁÜ¥À£É JAzÀgÉÃ£ÀÄ ?
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SECTION - B / « s̈ÁUÀ - ©

Answer any four of the following questions.  Each question carries five marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw ¥Àæ±ÉßUÉ LzÀÄ CAPÀUÀ¼ÀÄ.
2. What are the challenges of retailing ?

a®ègÉ ªÁå¥ÁgÀzÀ°è JzÀÄj À̧ÄªÀAvÀºÀ À̧ªÁ®ÄUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

3. Briefly explain on consumer on-line shopping trends.

UÁæºÀPÀgÀ D£ï- É̄Ê£ï ±Á¦AUï£À ¥ÀæªÀÈwÛUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

4. What are the functions of retail stores manager ?

a®ègÉ ªÁå¥ÁgÀ ªÀÄ½UÉUÀ¼À ¤§AzsÀPÀgÀ PÁAiÀÄðUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

5. Write the different types of pricing methods.

É̄̈ É ¤UÀ¢ÃPÀgÀtzÀ ««zsÀ «zsÁ£ÀUÀ¼À£ÀÄß §gÉ¬Äj.

6. What are the advantages of Bar-Coding ?

¨ÁgïPÉÆÃrAUï£À C£ÀÄPÀÆ®UÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

7. Write the advantages of on-line shopping.

D£ï- É̄Ê£ï ±Á¦AUï£À C£ÀÄPÀÆ®UÀ¼À §UÉÎ §gÉ¬Äj.

SECTION - C / « s̈ÁUÀ - ¹

Answer any three of the following questions.  Each question carries ten marks.

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹. ¥Àæw ¥Àæ±ÉßUÉ ºÀvÀÄÛ CAPÀUÀ¼ÀÄ.
8. What are the factors affecting the growth of retailing in India ?  Explain.

s̈ÁgÀvÀzÀ°è a®ègÉ ªÁå¥ÁgÀzÀ É̈¼ÀªÀtÂUÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄwÛgÀÄªÀ CA±ÀUÀ¼ÁªÀÅªÀÅ ? «ªÀj¹.

9. What is consumer behaviour ?  Explain its importance.

UÁæºÀPÀgÀ ªÀvÀð£É JAzÀgÉÃ£ÀÄ ? EzÀgÀ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹.

10. Explain the steps involved in choosing retail location.

a®ègÉ ªÁå¥ÁgÀzÀ À̧Ü¼À DAiÉÄÌAiÀÄ°è M¼ÀUÉÆ¼ÀÄîªÀ ««zsÀ ºÀAvÀUÀ¼À PÀÄjvÀÄ «ªÀj¹.

11. Explain the steps involved in new product development.

ºÉÆ¸À GvÀà£Àß/ªÀ̧ ÀÄÛ«£À C©üªÀÈ¢ÞAiÀÄ°è M¼ÀUÉÆ¼ÀÄîªÀ ««zsÀ ºÀAvÀUÀ¼À£ÀÄß «ªÀj¹.

12. Explain the advantages of e-payments in on-line retail shopping.

D£ï- É̄Ê£ï jmÉÊ¯ï ±Á¦AUï£À°è «zÀÆå£Áä£À ¥ÁªÀwUÀ½AzÁUÀÄªÀ ¥ÀæAiÉÆÃd£ÀUÀ¼À£ÀÄß «ªÀj¹.
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