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SOCIOLOGY (OPEN ELECTIVE - II)

Sociology of Tourism and Management

(NEP)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

I. Answer the following sub-questions.  Each sub-question carries one mark.

F PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹j.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

1. (a) Define Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄªÀ£ÀÄß ªÁåSÁå¤¹.

(b) Who is Tourist ?

¥ÀæªÁ¹UÀ JAzÀgÉ AiÀiÁgÀÄ ?

(c) Mention the any two types of Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ ¥ÀæPÁgÀUÀ¼À£ÀÄß w½¹.

(d) What is Travel motivation ?

¥ÀæAiÀiÁt ¥ÉæÃgÀuÉ JAzÀgÉÃ£ÀÄ ?

(e) Expand WTO.

WTO C£ÀÄß « À̧Ûj¹.

(f) Mention any two advantages of Religious Tourism.

zsÁ«ÄðPÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ AiÀiÁªÀÅzÁzÀgÀÆ JgÀqÀÄ C£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß ºȨ́ Àj¹.

(g) Who is Travel Intermediaries ?

¥ÀæªÁ À̧ ªÀÄzsÀåªÀwðUÀ¼ÀÄ JAzÀgÉ AiÀiÁgÀÄ ?

(h) Mention three components of sustainable tourism.

À̧Ä¹ÜgÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ ªÀÄÆgÀÄ CA±ÀUÀ¼À£ÀÄß w½¹.

(i) Write the any four famous tourism places in Karnataka.

PÀ£ÁðlPÀzÀ AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ¹zÀÞ ¥ÀæªÁ¹ À̧Ü¼ÀUÀ¼À£ÀÄß §gÉ¬Äj.

(j) What is Consumer behaviour ?

UÁæºÀPÀ ªÀvÀð£É JAzÀgÉÃ£ÀÄ ?
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Note : Answer to all sections.

À̧ÆZÀ£É : J¯Áè « s̈ÁUÀUÀ½UÀÆ GvÀÛj¹.

10x1=10
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SECTION - B / « s̈ÁUÀ - ©

II. Answer any four of the following questions. 4x5=20

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.

2. Describe the Nature of tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ ̧ ÀégÀÆ¥ÀªÀ£ÀÄß ªÀtÂð¹j.

3. Discuss the advantages of cultural Tourist.

¸ÁA À̧ÌøwPÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ C£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß ZÀað¹.

4. Explain the Types of heritage.

¥ÀgÀA¥ÀgÉAiÀÄ ¥ÀæPÁgÀUÀ¼À£ÀÄß «ªÀj¹.

5. Explain the Negative Economic Impacts of Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ £ÀPÀgÁvÀäPÀ DyðPÀ ¥ÀjuÁªÀÄUÀ¼À£ÀÄß «ªÀj¹.

6. Discuss the Responsibilities of sustainable Tourism.

À̧Ä¹ÜgÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ dªÁ¨ÁÝjUÀ¼À£ÀÄß ZÀað¹.

7. Explain the factors affecting Consumer Behaviour in Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ°è UÁæºÀPÀgÀ £ÀqÀªÀ½PÉAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ ©ÃgÀÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

III. Answer any three of the following questions. 3x10=30

F PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.

8. Explain the Importance of Sociology of Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ̧ ÀªÀiÁd±Á À̧ÛçzÀ ¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß «ªÀj¹.

9. Describe the Advantages and Disadvantages of Sports Tourism.

QæÃqÁ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ C£ÀÄPÀÆ®vÉUÀ¼ÀÄ ªÀÄvÀÄÛ C£Á£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß ªÀtÂð¹j.

10. Explain the promoting Factors Sustainable Tourism.

À̧Ä¹ÜgÀ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄªÀ£ÀÄß GvÉÛÃf À̧ÄªÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

11. Discuss the functions of Travel Intermediaries in Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ°è ¥ÀæAiÀiÁt ªÀÄzsÀåªÀwðUÀ¼À PÁAiÀÄðUÀ¼À£ÀÄß ªÀtÂð¹j.

12. Explain the role of technology in tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ°è vÀAvÀæeÁÕ£ÀzÀ ¥ÁvÀæªÀ£ÀÄß «ªÀj¹.
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