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SECTION - A / Q30 — &

I. Answer the following Sub-questions. Each Sub-question carries one mark. 10x1=10
3ENT WT-TJNON WZOR. BTG LOT-TI 03N WO WOTII, TBROVTITT.

1. (a) Define Tourism.
TBRORRCTINTR), TV
(b) What is Travel Management ?
TOI0ED JTJE T DOTTEI ?
(c) Who is Travel Agent ?
BO0 TEAH 3P ?

(d) Write the meaning of Tour Operator.
TR SO3REKRTT VTPFIT, VA

(e) What do you mean by Itinerary ?
TRNETIEF B8 (AIITED) OTTED 2

(f) Write the meaning of Tour Package.
TR TRBTT OPEe ?
(g) Define Tourism Demand.
-2 )
TBORRCTE L3eRTODT), ATV
(h) State any two types of tourism products.
O3PPYTE DTW 00D TORRCTBE YWIT I/, S9A.
(i What are Tourism Services ?
@mmea@ FeWIN SRR ?
(j) Define Tourism products and services.

TBEORRCTED GOIZ, T FEBNTR, [TV

AT P.T.O.
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SECTION - B / Qo0 —

II. Answer any four of the following questions. Each question carries five marks.

3ENT SRPTeETRe Towy, IFAYR w030, TS TJ 0 VW VOINTI), BROOTTT.  4x5=20

2. Explain different Components of Tourism Industry.
TEHOARCTINT AT WOSNET), DB/OX.

3. Briefly explain functions of Travel Agency.
BT DAJOD FODF T, FOZTON DTOR.

4. Determine the factors to be considered while preparing itinerary.
BRAFTIFT B8 (YLEZTCO) SOIWOALD TOMESRLICTT WOBNTR, 9.

5. Explain types of Tourism products.
TEoARTID YOI NY JFOONET), D[OX.

6. Explain Tourism Marketing Mix.
TEoARCTETD [IVFFEIONT SNJFOTT, DTOR.

7. Explain Promotional activities of tourism product and services.

@mﬂfaecﬁém erogql ) BedNne wWeses zsmww%ﬁe;m‘% O
SECTION - C / Q%on — &

III. Answer any three of the following questions. Each question carries ten marks.
FENT OSRVYTRTETR FHRTH @%ﬁ@ﬁ YOO, TS @%om z2) @067'\’%3330{ &Doﬁda:id. 3x10=30
8. List out the Emerging Trends of Tourism Industry.
@mﬂ@edémd mdo&a@&e@ @59)%71%333% e, TRB.

9. Determine the Evolution of Travel Agency.
ERRVOT DEIOD LFVFB/I, JTFORD.

10. Explain Advantages and Disadvantages of Tour Package.

TR RIS ODIROT T WToDIROINAT, ToWO.

11. Explain measuring and forecasting of tourism demand.

TEoARTT L3eRTOD W T BOIHWIONT, DTOA.

12. How to determine the targeting and Positioning of tourism service in the
market Sector ?

BT SOONTY ToRRCTBER FeBNY DTOZ B m@ﬁ@a‘% Tert AFFORRY 2
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