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MANAGEMENT

Tourism and Travel Management

(NEP) (OE-II)

Time : 2 Hours Maximum Marks : 60

SECTION - A / « s̈ÁUÀ - J

I. Answer the following Sub-questions.  Each Sub-question carries one mark.

PÉ¼ÀV£À G¥À-¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw G¥À-¥Àæ±ÉßAiÀÄÄ MAzÀÄ CAPÀªÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.

1. (a) Define Tourism.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄªÀ£ÀÄß ªÁåSÁå¤¹.

(b) What is Travel Management ?

¥ÀæAiÀiÁt ¤ªÀðºÀuÉ JAzÀgÉÃ£ÀÄ ?

(c) Who is Travel Agent ?

À̧AZÁj ¥Àæw¤¢ü AiÀiÁgÀÄ ?

(d) Write the meaning of Tour Operator.

¥ÀæªÁ À̧ DAiÉÆÃdPÀgÀ CxÀðªÀ£ÀÄß w½¹.

(e) What do you mean by Itinerary ?

ªÀiÁUÀðzÀ±ÀðPÀ À̧Æa (En£ÉgÉÃj) JAzÀgÉÃ£ÀÄ ?

(f) Write the meaning of Tour Package.

¥ÀæªÁ À̧ ¥ÁåPÉÃeï£À CxÀðªÉÃ£ÀÄ ?

(g) Define Tourism Demand.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ É̈ÃrPÉAiÀÄ£ÀÄß ªÁåSÁå¤¹.

(h) State any two types of tourism products.

AiÀiÁªÀÅzÉÃ JgÀqÀÄ jÃwAiÀÄ ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£ÀßªÀ£ÀÄß w½¹.

(i) What are Tourism Services ?

¥ÀæªÁ¸ÉÆÃzÀåªÀÄ ̧ ÉÃªÉUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ?

(j) Define Tourism products and services.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£Àß ªÀÄvÀÄÛ Ȩ́ÃªÉUÀ¼À£ÀÄß ªÁåSÁå¤¹.

No. of Printed Pages : 2

!21BBAOEMM!

10x1=10



221BBAOEMM

!21BBAOEMM!

SECTION - B / « s̈ÁUÀ - ©

II. Answer any four of the following questions.  Each question carries five marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ £Á®ÄÌ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ LzÀÄ CAPÀUÀ¼ÀÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
2. Explain different Components of Tourism Industry.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ ««zsÀ CA±ÀUÀ¼À£ÀÄß «ªÀj¹.

3. Briefly explain functions of Travel Agency.

mÁæªÉÀ̄ ï JeÉ¤ìAiÀÄ PÁAiÀÄðUÀ¼À£ÀÄß À̧AQë¥ÀÛªÁV «ªÀj¹.

4. Determine the factors to be considered while preparing itinerary.

ªÀiÁUÀðzÀ±ÀðPÀ ̧ ÀÆa (En£ÉgÉÃj) vÀAiÀiÁj À̧®Ä ¥ÀjUÀtÂ̧ À̈ ÉÃPÁzÀ CA±ÀUÀ¼À£ÀÄß w½¹.

5. Explain types of Tourism products.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£ÀßUÀ¼À ¥ÀæPÁgÀUÀ¼À£ÀÄß «ªÀj¹.

6. Explain Tourism Marketing Mix.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ªÀiÁPÉðnAUï «Ä±ÀætªÀ£ÀÄß «ªÀj¹.

7. Explain Promotional activities of tourism product and services.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ GvÀà£Àß ªÀÄvÀÄÛ Ȩ́ÃªÉUÀ¼À ¥ÀæZÁgÀ ZÀlÄªÀnPÉUÀ¼À£ÀÄß «ªÀj¹.

SECTION - C / « s̈ÁUÀ - ¹

III. Answer any three of the following questions.  Each question carries ten marks.

PÉ¼ÀV£À AiÀiÁªÀÅzÁzÀgÀÆ ªÀÄÆgÀÄ ¥Àæ±ÉßUÀ½UÉ GvÀÛj¹.  ¥Àæw ¥Àæ±ÉßAiÀÄÄ ºÀvÀÄÛ CAPÀUÀ¼ÀÀ£ÀÄß ºÉÆA¢gÀÄvÀÛzÉ.
8. List out the Emerging Trends of Tourism Industry.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄzÀ GzÀAiÉÆÃ£ÀÄäR ¥ÀæªÀÈwÛUÀ¼À£ÀÄß ¥ÀnÖ ªÀiÁr.

9. Determine the Evolution of Travel Agency.

mÁæªÉ̄ ï KeÉ¤ìAiÀÄ «PÁ À̧ªÀ£ÀÄß ¤zsÀðj¹j.

10. Explain Advantages and Disadvantages of Tour Package.

¥ÀæªÁ À̧ ¥ÁåPÉÃeï£À C£ÀÄPÀÆ®vÉ ªÀÄvÀÄÛ C£Á£ÀÄPÀÆ®vÉUÀ¼À£ÀÄß §gÉ¬Äj.

11. Explain measuring and forecasting of tourism demand.

¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ ̈ ÉÃrPÉAiÀÄ C¼ÀvÉ ªÀÄvÀÄÛ ªÀÄÄ£ÀÆìZÀ£ÉAiÀÄ£ÀÄß «ªÀj¹.

12. How to determine the targeting and Positioning of tourism service in the

market Sector ?

ªÀiÁgÀÄPÀmÉÖ ªÀ®AiÀÄzÀ°è ¥ÀæªÁ Ȩ́ÆÃzÀåªÀÄ Ȩ́ÃªÉUÀ¼À zÀÄgÀAvÀ ªÀÄvÀÄÛ ¸ÁÜ£ÀªÀ£ÀÄß ºÉÃUÉ ¤zsÀðj À̧ÄªÀÅzÀÄ ?
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