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Department Name: Sociology 

Semester-IV 

Course Title: Sociology of Food Culture  
 

Course Code: 24MJSOC4EC 

Total Contact Hours: 28 No. of Credits: 2 
L:T:P= 2:0:0  
Internal Assessment Marks: 10 Duration of SEE: 2 Hours 
Semester End Exam Marks: 40  

Course Out comes (COs): 
At the end of the course, students would able to: 

1. Understand how eating habits are shaped by a web of cultural, economic and social factors they 

will also learn about the relationship between food and culture. 

2. Learn about activities and practices relating to food production and distribution  

3. Examine current scientific knowledge concerning risks associated with food preparation  

Processing and consumption with particular attention to scientific research and public perception.   
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Unit Description Hours 

1  Introduction  
 1.1 Sociological nature of food and eating  sacred and taboo foods: Food,    
       Sociality and Social change.  

 1.2 Food consumption: Determinants of food consumption- Types of Food-   
       Vegetarian, Non-Vegetarian, Vegan and Fleixtarian.   

 1.3 Local food cultures and taste for Exotic.   

 1.4 Social dimensions of food- Cultural, Symbolism, Socialization, Rituals     
       and Traditions.  

 
 
 

 
10Hrs 

2  Food from Domestic to Industry  

 2.1 Industrialization of food production and distribution.  

 2.2 Hotels, restaurants and catering sector. 

 2.3 Problems of food distribution. 

 2.4 Cooking as duty and cooking for self pleasure.  

 

 

 
08Hrs 

 

3  Food and Risk Society   

3.1 Diet and Body- Social appearance and Beauty. 

 3.2 Global overview: Consumption- Patterns and reasons: Over eating                    

        under eating and Hunger.   

 3.3 Gender and Food.  

 3.4 G M Foods, organic foods and modern food practices as Risk factor.  

 

 
10Hrs 
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Department Name: Sociology 

Semester-IV 

Course Out comes (COs): 

Upon the Completion of the course, students would able to: 

1. Understand family as bedrock of Society and Identify new forms it has taken in modern era 

they develop the skills and knowledge essential to navigate family life parenthood and 

social life. 

2.  Understand Marriage as a base for the continuation of human race and its role in     

    Controlling sex life they also examine power dynamics and other changes in marriage. 

3.  Learn about Kingship terminology, relations and Changing patterns of Kingship.  

Course Title: Sociology of Family, Marriage  & 
Kingship 

 

Course Code: 24MJSOC4EC 

Total Contact Hours: 28 No. of Credits: 2 

L:T:P= 2:0:0  

Internal Assessment Marks: 10 Duration of SEE: 2Hours 

Semester End Exam Marks: 40  
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Unit Description Hours 

1  Family : Issues and Changes    

 1.1 Definitions, features, types and functions  

 1.2 Problems of Modern Family   

 1.3 Weakening of Gender and Age Stratification  

 1.4 Democratization of family :Relationships  between spouses, Parent-  
       Children, Step Parenting, Changes in Care giving of Children & Elderly  

 1.5 Family welfare services and Legislation's 

 
 
 

 
10Hrs 

2  Marriage : Recent Trends  

 2.1 Marriage : Definitions, Features, Types & Functions  

 2.2 Rules of Marriage, Marriage rules of residence  

 2.3 Changing Pattern of marital relations  Cohabitation, Separation,   
       Divorce and Remarriage  

 2.4 Changes in criteria of mate selection. 

 2.5 Decrease in the number of children and voluntary childlessness   
 

 

 
10Hrs 

 

3  Kinship: Recent Changes   

 3.1 Key terms and Concepts. 

 3.2 Types of Kin relations : Kinship functions 

 3.3  Kinship Usages  and Behavior, Kinship terminologies : Mode of Use   

        and Range of application   

 3.4 Changing Patterns in Kinship relations  

 3.5 Factors of Changing Kinship relations  

 

 
08Hrs 
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Department Name: Sociology 

Semester-IV 
 

Course Out comes (COs): 

Upon the Completion of the course, students would able to: 

1. Acquaint with the basic knowledge on tourism. 

2. Learn about growth and development of tourism apart from social aspects of tourism      

  and their impact on society. They will also get information about national tourism policy          

  and initiatives made for the improvement of tourists places  

3. Develop management skills, abilities and techniques necessary to prosper successfully    

  in the tourism sector.  

 
 
 
 
 
 
 
 
 
 
 
 
 

Course Title: Sociology of Tourism  
 

Course Code: 24MJSOC4EC 

Total Contact Hours: 28 No. of Credits: 2 

L:T:P= 2:0:0  

Internal Assessment Marks: 10 Duration of SEE: 2Hours 

Semester End Exam Marks: 40  
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Unit Description Hours 

1 Introduction

 1.1 Meaning Nature & Scope of Sociology of Tourism.  

 1.2 Significance of Sociology of Tourism.  

 1.3 Meaning and Nature of Tourism. 

 1.4 Elements of Tourism.  

 1.5 Emergence of Tourism as an Industry. 

 
 
 

 
09Hrs 

2  Growth and Development of Tourism   

 2.1 Evolution of Tourism.  

 2.2 Push & Pull factors of Tourism growth.  

 2.3 Role of Government and Non Government Agencies.  

 2.4 National Tourism Policy. 

 2.5 Initiatives implemented for the improvement of Tourist Places & 
       Emerging tourism trends in India.  

 

 
10Hrs 

 

3 Tourism system and Management    

 3.1 Structure of the Tourist system. 

 3.2 Positive and Negative impact of Tourism  Economic, Socio-Cultural,     
       Ecology and Environmental impacts.  

 3.3 Need for sustainable and responsible Tourism & its benefits, Job     

       Opportunities. 

 3.4 Types of Tourism Management.  

 3.5 Functions of Tourism Management. 

 

 
09Hrs 
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