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Department Name: Sociology 

Semester-IV 
 

Course Out comes (COs): 
After the Completion of the course, students would able to: 

1. Learn the importance of Communication for attaining success and improvement    

    of their skills in job carrier.  

2. Understand the role of Media in Culture, politics and Social behavior  

3. Improve and develop personal and professional styles, demonstrating commitments to 

self growth and refinement in communication 

Course Title: Communication, Media and 
Society  

Course Code: 24MJSOC4SC 

Total Contact Hours: 28 No. of Credits: 2 
L:T:P= 1:1:0  

Internal Assessment Marks: 10 Duration of SEE: 1.5 Hours 
Semester End Exam Marks: 40  
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Unit Description Hours 

1  Introduction    

 1.1 Definitions, Scope and Functions of Communication 

 1.2 Dimensions of Communication  

 1.3 Types of Communication Skills ( Oral, Writing, Imaging)  

 1.4 Sociological approaches to communication.  

 
 

 
08Hrs 

2  Sociological perspectives of Mass Media  

 2.1 Cultivation Theory.  

 2.2 Agenda Setting Theory. 

 2.3 The uses and Gratification Theory. 

 2.4 Dependency Theory.  

 

 
10Hrs 

 

3  Media and Social Change  

 3.1 Role of Print Media in Social Change. 

 3.2 Impact of Television and Films on Society  

 3.3 Impact of Information Technology on Society 

 3.4 Influence of Media on Children and Youth  

 

 
10Hrs 
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Department Name: Sociology 

Semester-IV 

Course Title: Gender Sensitization  Course Code: 24MJSOC4SC 

Total Contact Hours: 28 No. of Credits: 2 

L:T:P= 1:1:0  

Internal Assessment Marks: 10 Duration of SEE: 1.5 Hours 

Semester End Exam Marks: 40  

Course Out comes (COs): 
At the end of the course, students would able to: 

1. Understand gender sensitization and related issues. 

2. Understand the role of Socialization as a gender constructor of gender roles and status.  

3. Develop capacity to engage in policy decisions to remove gender bias in all fields    

of life in the process of gender equality for nation building.      
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Unit Description Hours 

1  Understanding Gender and Related Concepts 
 
 1.1 Gender: Sex vs. Gender, Social Construction of Gender, Gender Roles,     
       Gender Stereo types, Gender Division of Labour.  
[ 
 1.2 Patriarchy, Masculinity and Feminity.   

 1.3 Sexualities.   

 1.4 Gender, Caste and Class.  

 
 
 

 
10Hrs 

2  Gender Sensitization  

 2.1 Meaning, Nature and Importance   

 2.2 Challenges of Gender Sensitization  

 2.3  Measures to overcome Challenges 

 2.4 Role of Media in Gender Sensitization  
 

 

 
10Hrs 

 

3  Gender Practices and Policies  

 3.1 Female infanticide and Child Marriage. 

 3.2 Rape, Domestic Violence, Sexual Harassment at work Place. 

 3.3 Empowerment of Women 

 3.4 Legal and Constitutional Provisions for empowering women in India  

 

 
08Hrs 
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Department Name: Sociology 

Semester-IV 

Course Out comes (COs): 
After studying this course, students would able to: 

1. Explain the theoretical frame work to understand society through visual. 

2. Understand how visuals are used to study society.   

3. Know about the significance of reflexivity and subjectivity in Visual research   

Course Title: Visual Sociology  Course Code: 24MJSOC4SC 

Total Contact Hours: 28 No. of Credits: 2 
L:T:P= 1:1:0  
Internal Assessment Marks: 10 Duration of SEE: 1.5 Hours 
Semester End Exam Marks: 40  
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Unit Description Hours 

1  Introduction    

 1.1 Meaning, Scope and Importance of Visual Sociology  

 1.2 Understanding Society through Visuals  

 1.3 Making sense of Visuals 

 1.4 Film and Video as a Research tool  

 
 
 

 
10Hrs 

2  Sociology and Practice of Photography  

 2.1 Image making through Photography   

 2.2 Photography, self and society  

 2.3 Photography as a tool of Social Research  

 2.4  Social impact of Photography  

 

 
08Hrs 

 

3  Sociology, Multi Media and Hyper Media 

 3.1 Representation through Video and Film.  

 3.2 Society, multimedia and Hyper Media. 

 3.3 Multi Media and Hyper Media as a Research tool. 

 3.4 Relationship and Differences between Multi media and Hyper Media. 

 

 
10Hrs 
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